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YONSEI EXECUTIVE MBA 2017

" Program Overview
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@ Theme 1: Understanding Dynamics of Market & Organization

Theme 2: Understanding Global Business Environments
Theme 3: Building the Foundations for Effective Executives
Theme 4: Cultivating Entrepreneurship & Business Innovation

Theme 5: Creating Dynamic Capabilities for Market Leadership
Theme 6: Evaluating Firm Value & Performance

Theme 7: Developing Global Business Leadership

Theme 8: Leading the Future

* Student Profile
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YONSEI EXECUTIVE MBA 2017

" Why Yonsei Executive VIBA?

The True Executive MBA
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Action Learning Program
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Customized Study Abroad Programs
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Life-long Networks
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Top-class Facility & Service
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World Class Faculty

A=A Aol FHAAQ aS - “AA MBAY w42 wS F4ld} 24 g gk 4o] syt
A MBAS] A AsF = shpel ws JL Harvard UPenn Columbia, Stanford, MIT, NYU, INSEADS
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MARKETING

OPERATIONS, §
DECISION AND |
INFORMATION

i

ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003) - 2121 Ph.D. (Univ, of California, Berkeley, 1987)
F=4 Ph.D.(Baruch College, City Univ, of New York, 2001) - €243 Ph.D. (Northwestern Univ,, 1992)

- &t13] Ph.D.(Yale Univ., 2008) - o]%¥ Ph.D.(U.C.L.A,, 1992)

- 0]%.9% Ph.D.(Univ. of Oregon, 2000) - A721% D B.A. (Harvard Univ., 1999)
%24 Ph.D.(Yonsei University, 2015) - 21912 Ph.D.(Columbia Univ., 1993)

FINANCE

- S+2.9] Ph D, (Columbia Univ., 1988) 7141 Ph.D.(Yonsei University, 2014)

- 71474 Ph.D.(Yonsei University, 2014) 714% Ph.D.(Univ. of Pennsylvania, 1994)

- 941 Ph.D. (University of Georgia, 2014) - X129 Ph.D.(Carnegie Mellon Univ., 1993)

- A3t Ph. D, (Ohio State Univ., 1995) 21935 Ph.D.(New York Univ,, 1996)

- 97}& Ph.D. (Univ, of Pennsylvania, 1990) o]A) % Ph. D, (University of lllinois at Urbana—Champaign, 2012)

(

- 34 Ph.D.(Columbia Univ., 2003)

p

MANAGEMENT
- P58 Ph.D. (Univ, of Texas at Austin, 1991) - 7157 Ph.D. (University of Michigan, 2011)
- 71214 Ph.D.(NYU, Stern school of business, 2011) - =38 Ph D, (Univ, of Ilinois, 2010)
-84 Ph. D, (INSEAD, 2005) - 8182 Ph.D. (Ohio State Univ., 1990)
( & Univ, of Minnesota, 1998)

- A4} Ph.D.(Yale Univ., 1996) - 8% Ph.D.(

. 3%’9, Ph.D.(The Pennsylvania State Univ., 2000) SAIE Ph D.(The Pennsylvania State Univ., 1988)
59 Ph.D.(Stanford Univ,, 2003) . OIZ] 9} Ph. D, (London School of Economics, 1998)

. Olirq Ph.D.(Texas A&M Univ., 2002) - Z-2.u] Ph. D, (Univ, of Maryland, 1993)

- A%< Ph.D.(State Univ, of New York at Binghamton, 1997) - X4¢§]- Ph.D.(Univ, of Pennsylvania, 1993)

- 43 Ph.D. (Yonsei University, 2011)
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MARKETING

- 2393 Ph.D. (MIT Univ., 2008) - 4%5& Ph.D.(Columbia Univ., 1989)

- 749 5F Ph.D. (University of Pennsylvania, 2010) - 219%F Ph.D. (Univ. of Michigan, 1995)

- 71219 Ph.D.(Yonsei University, 2015) - 813 Ph. D, (Northwestern Univ,, 2004)

-8rdd Ph D, (Univ. of Mlinois at Urbana—Champaign, 1993) - B84 Ph D, (Rutgers, The State Univ. of New Jersey, 2000)
- @)% Ph.D.(Univ. of Cincinnati, 1987) - 0% Ph.D.(Virginia Tech., 1996)

- o]Z1% Ph.D.(Univ, of Pennsylvania, 2014) - 9]4=4] Ph.D. (Univ, of North Carolina, 2000)

- At D.B.A.(Harvard Univ., 1986) - %23 Ph.D. (Univ, of Illinois at Urbana—Champaign, 1997)
- 2143 Ph.D. (Univ, of Pennsylvania, 2010)

OPERATIONS, DECISION AND INFORMATION

- 2445 Ph.D. (Univ, of Michigan, 2003) - 7148 Ph.D. (Carnegie Mellon Univ,, 2008)

- 71219 Ph.D, (Carnegie Mellon Univ,, 1993) - 78§13 Ph.D.(Indiana Univ., 1986)

akei | Ph D. (Carnegie Mellon Univ,, 2001) - <=2 Ph.D.(The Univ, of Tennessee, 2001)

- 842 Ph D, (Univ., of Michigan, 1999) - 8§43 Ph.D. (MIT Univ., 2009)

A1Z4> Ph.D. (Indiana Univ,, 1989) - 2219 Ph.D.(Georgia Institute of Technology., 2001)
- 0]& Ph.D.(Univ. of Texas at Austin, 1993) - 1A4A] Ph.D.(Univ. of South Carolina, 2000)
-9 9] Ph D, (University of Southern California, 2001) - A2 Ph.D.(Univ. Paris 1, 2010 )
(

- 2|4u] Ph. D, (Cornell Univ., 2001) - 3|t)4] Ph.D.(Indiana Univ., 2001)
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* Curriculum

3}7] =2y 1 s Theme
Marketing Management for Executives 2 To
Managing People & Organizations 2 T1
= Financial Accounting for Executives 2 T6
! Business Economics for Executives 2 T1
Leading the Future I 2 T8
o2  Global Field Trip I - 1|5 1.5 T7
Strategy for Executives 2 T3
Financial Markets & Valuation 2 T6
e New Business Creation 1 T4
2 Business Ethics & Top Management Challenges 2 T3
Managerial Accounting for Executives 2 T6
Developing Emerging Markets I 1 T7
A&  Developing Emerging Markets II — A}5f 1 T7
Global Business Environment 2 T2
Action Learning I 1 T4
Corporate Financial Policy 2 T6
3 &5 Managing Human Capital 1 T7
Leadership & Organizational Change 2 T7
Uncertainty, Data & Decision Making 1 T3
Leading the future II 1 T8
o2  Global Field Trip II - 49 1.5 T7
Issues in Marketing 2 TS5
Action Learning II 2 T4
Operations Management & Service Innovation I 1 T2
o Operations Management & Service Innovation II 1 T4
4 e Creating Value Through IT Innovation I 1 T4
Creating Value Through IT Innovation II 1 T4
Leading the Future IV 1 T8
Current Issues in Business 1 T8
A& Looking into the Future 1 T6
F ol o4 45
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Admission
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emba@yonsei, ac, kr

http://mba.yonsei.ac kr
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