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Elective & Experiential Courses
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Creativity, Innovation&Entrepreneurship, Managing in Emerging Market, Marketing Research, Managing in China,

Simulation of Product Localization, Strategic Brand Management
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NI, ST IROAUIHE, 2|CiY, HHMES, SFUETE, ARMIZaz2, QIXXEH2|, =24

A, SARITLE Critical Thinking&Creative Design, Developing Global Manager, Entrepreneurship in Action, Global Talent

Management, Sustainable Development and Environment

ODI (Operations, Decision and Information)
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Finance, The Impact of CSR on Financial Performance

X|=l= (Corporate MBA, Finance MBA 3E5)

ARSI Soimt Z2to] BCiAl BotS I3 HE S TS

ially R ibl lobal Leadershi
Leadership Practice Socially eSPCTHSI € Globa ea. e'rs P Other
Leadership & Creativity
EEEREER] s lobal Experi Tri N
MINEEA|IZ ABZSIALL: BARIOIS ilm an aking Camp 489G ME

2| A7 ERE 7t SHAZ 2ot CIXIQIM Af1 Business Communications

Corporate MBA ¢ Finance MBA 20204 StA[IH

Corporate MBA
Finance MBA

o

ne
0

e 19 2
> 0z

do
o
2
1=

Al @alIE|0|M (2.14(2)~15(E), 182)

g, 7 22| AE0lM (3.2(F))

|
A 2oy me

r> o 1o > o rx

1817| ZZHaAL (4.20(E)~23(=)
2| AR E (4.24(2)~26(2)

=
s |[8 ElmES = L=

FUSH|

HEMM 0 1H
7|HDAL(6.15(F)~18(8) / BL
=3t7] Global Experience Trip (R 6.22(&)~26(3))

OIEAMIE 7 (6.29(2))

GIENIM BZ/HEYS! (7.25(8))
O{EM|M Global Experience Trip (0|2, 7.27(&)~31(&))

oig st

10

12

Year End Party
7tE87| 712 0AL (12.15(8)~21(F)) / BY
H2ME 71 (12.28(F))

HENE B/ 7A24e (1.23(8))

742M|M Global Experience Trip(S0}A[0}, 1.25(&)~29(2))




- Global Business Insight

Finance MBA
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- Innovation in Entertainment Industry
HF2LHSE: O|= Loyola Marymount University MBA (LA AXH

)

HEZ7|: Electronic Arts, IMAX, Google, Disney Animation

- The Importance of Culture in Business
BERLHSE A IE Business School (IFEE|= AXH)
H

HE27|R: Airbus, Abadia Retuerta

20183 742 GET

- IT & Startup in Asia-Pacific Region
HF2LHSE: National University of Singapore
HE27|: IBM, DELL, V—key

- Doing Business in Vietnam
HE2LHSE: Vietnam National University, Hanoi

HE27|: Son Ha Corporation, Hanel Plastics, K-Campus
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Denmark Italy Canada
*Copenhagen Business School *SDA Bocconi *Univeristy of Calgary - Haskayne School of Business
Finland *University of Naples Federico Il *University of British Columbia - Sauder School of Business
+Aalto University School of Business Netherlands :\l(Jm:eJJ‘sl}ly ofFV\c(oSn: —ritesr E Gtusf(;vson School of Business
*Hanken School of Economics *Erasmus University - Rotterdam School of Management fork University - Schulich School of Business
France Norway ol Unversty - Johnson GraduateSchontof
*Audencia Nantes School of Management  *BI Norwegian Business school DoLneU vmvertsnyF- ° "550: [a fuBatev chool of Management
«ESSEC Business School . Duke University - Fuqua School of Business
Slovenia . i - i
Catholic University -
. Spain *UC San Diego - Rady School of Management
Georgia . *ESADE Business School eUniversity of Chicago - Booth School of Business
*Caucasus School of Business *|ESE Business School, University of Navarra (MBA] sUniversity of North Carolina at Chapel Hill
Germany Sweden - Ken.an-FLagler Bu§iness School !
sUniversity of Goettingen «University of Gothenburg - School of Business, Economics and Law *Washington University in St. Louis - Olin Business School
N Facun‘y of Economic Sciences *Bogazici University - Department of Management Mexico
*University of MLllens(er . *Koc University - Graduate School of Business |PADE (Instituto Panamericano de Alta Direccion de Empresa)
- School of Business and Economics )
eUniversity of Tuebingen, Turkey Chile _ _
Faculty of Econ and Social Sciences *Bogazici University - Department of Management University of Chile - Faculty of Economics and Business
. *Koc University - Graduate School of Business
————o AMERICA
China
South Africa *Peking U.nlversny - Guanghua School of Management ) Israel
«University of Stellenbosch *Shanghai Jiaotong L{n\veré\ty - Antai College of Economics and Management *Hebrew University - The School of Business Administration
Business school *Sun Yét-s?n University - Lingnan (University) College «IDC (Interdisciplinary Center Herzliya) - The Arison School of Business
*Tongji University - School of Economics and Management «Tel Aviv University, The Coller School of Management
*Tsinghua University - School of Economics and Management o
*Zhejiang University School of Management P/:u_llplplnes M
*Asian Institute of Management
Hong Kong si
«Chinese University of Hong Kong - Faculty of Business Administration ,:‘ngapoge hological University - N Busi Sehool
*Nanyang Technological University - Nanyang Business School
Japan *National University of Singapore
*Keio University - Graduate School of Business Administration .
*Waseda University - Graduate School of Business and Finance T;Iwanl Chiso Tung U )
*National iao Tung University
India *National Taiwan University - College of Management
*Birla Intitute of Management Technology Thaitand
ailan
*Thammasat University - Thammasat Business School
*OSISIAHII 2 20 7= [H5LS &ty |2 ohalsl A Ol
wetehlm2 T3 7ts tfel2 o7 |82 HalE 4 LI
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| ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003)

- =54 Ph.D.(Baruch College, City Univ. of New York, 2001)
- @3] Ph.D.(Yale Univ., 2008)

- 0|2 Ph.D.(Univ. of Oregon, 2000)

- Z|2}2 Ph.D.(Columbia Univ., 1993)

| FINANCE

- Z7|& Ph.D.(Washington Univ. in St. Louis, 2017)

- Z4%& Ph.D.(Univ. of Pennsylvania, 1994)

- M1 Ph.D.(Carnegie Mellon Univ., 1993)
0{ZZ Ph.D.(Columbia Univ., 2014)

- AZZ Ph.D.(Univ. of Pennsylvania, 1990)

- SFRHZ Ph.D.(Columbia Univ., 2003)

| MANAGEMENT

- 2784 Ph.D.(Univ. of Texas at Austin, 1991)

- ZX|[$1 Ph.D.(NYU, Stern School of Business, 2011)

- LH2t Ph.D.(Boston College., 2016)

- BF51Z Ph.D.(Ohio State Univ., 1990)

- &&& Ph.D.(Univ. of Minnesota, 1998)

- @MIZ Ph.D.(The Pennsylvania State Univ., 1988)

- 0|22 Ph.D.(Stanford Univ., 2003)

- 0|22 Ph.D.(Texas A&M Univ., 2002)

- DS Ph.D.(State Univ. of New York at Binghamton, 1997)
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- ZX|Z Ph.D.(Univ. of California, Berkeley, 1987)
- &M Ph.D.(Northwestern Univ., 1992)

- O|AEH Ph.D.(U.C.LA, 1992)

- ZX1% D.B.A.(Harvard Univ., 1999)

- T2 Ph.D.(Columbia Univ., 1988)
- 2hA|” Ph.D.(Univ. of Georgia, 2014)

$45t Ph.D.(Ohio State Univ., 1995)
A5 Ph.D.(New York Univ., 1996)
X Ph.D.(New York Univ., 2010)

- ZIEZ Ph.D.(Univ. of Michigan, 2011)

- L 31EE Ph.D.(Univ. of lllinois at Urbana-Champaign, 2010)
- 22431 Ph.D.(INSEAD, 2005)

- M= Ph.D.(Yale Univ., 1996)

- @EM Ph.D.(The Pennsylvania State Univ., 2000)
- 0|7|& Ph.D.(Univ. of Minnesota, 2014)

- O|X|2t Ph.D.(London School of Economics, 1998)
- Z20] Ph.D.(Univ. of Maryland, 1993)

- 53t Ph.D.(Univ. of Pennsylvania, 1993)
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FINANCE

| MARKETING

- ZZ Ph.D.(MIT, 2008)

- ZET Ph.D.(Univ. of Pennsylvania, 2010)

- HEMIH Ph.D.(Northwestern Univ., 2004)

- 9E&A Ph.D.(Rutgers, The State Univ. of New Jersey, 2000)
- O|ZHE Ph.D.(Univ. of Pennsylvania, 2014)

- 2T D.B.A.(Harvard Univ., 1986)

- Z|Z=7t Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)
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52 Ph.D.(Columbia Univ., 1989)

Zt Ph.D.(Univ. of Michigan, 1995)

HZ Ph.D.(Univ. of lllinois at Urbana-Champaign, 1993)
=% Ph.D.(Virginia Tech., 1996)

=81 Ph.D.(Univ. of North Carolina, 2000)

t2=2 Ph.D.(New York Univ., 2012)

- |8 Ph.D.(Univ. of Pennsylvania, 2010)

0 © T qu g

0o

| OPERATIONS, DECISION AND INFORMATION

- ZIA42 Ph.D.(Univ. of Michigan, 2003)

- ZIZI2 Ph.D.(Carnegie Mellon Univ., 1993)

- 812~ Ph.D.(The Univ. of Tennessee, 2001)

- HESXH Ph.D.(Univ. of Texas at Austin, 2014)

- H{-A4Z= Ph.D.(MIT, 2009)

- &= PhD.(Northwestern Univ., 2014)

- 0|2 Ph.D.(Univ. of Texas at Austin, 1993)
-l 2 Ph.D.(Univ. of Southern California, 2001)
+ Z|M0] Ph.D.(Cornell Univ., 2001)

D.\J

1551 Ph.D.(Carnegie Mellon Univ., 2008)

2

- BEMZE Ph.D.(Univ. of Michigan, 1999)

- HFH A PR D, (Mcgill Univ., 2015)

- M 2% Ph.D.(Indiana Univ., 1989)

- &% Ph.D.(Georgia Institute of Technology., 2001)
QIZ4A1 Ph.D.(Univ.of South Carolina, 2000)

- Z0f|12! Ph.D.(Univ. Paris 1, 2010)

- 51t4] Ph.D.(Indiana Univ., 2001)

Corporate MBA
Finance MBA
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0, L| 0, L _E_Q'Ii.l
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o o 0| : mbaprogram@yonsei.ac.kr

ZH|0]X| : http://mba.yonsei.ac.kr
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