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Program Overview
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Elective & Leadership Courses
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Global Business Insight
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- Innovation in Entertainment Industry - IT & Startup in Asia-Pacific Region
HE2LHSE: 0|2 Loyola Marymount University MBA (LA AXH) HEZLHSE: National University of Singapore
Hk27|: Electronic Arts, IMAX, Google, Disney Animation & BE27|2: IBM, DELL, V—key

- The Importance of Culture in Business - Doing Business in Vietnam
HFRLHSE: AH|QI IE Business School (OF=2|= AXH) HLECHSE Vietnam National University, Hanoi
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EUROPE

Denmark
*Copenhagen Business School

Finland
*Aalto University School of Business
*Hanken School of Economics

France
*Audencia Nantes School of Management
*ESSEC Business School
*IESEG School of Management Lille
Catholic University
Georgia
*Caucasus School of Business
Germany
eUniversity of Goettingen
- Faculty of Economic Sciences
sUniversity of Muenster
- School of Business and Economics
sUniversity of Tuebingen,
Faculty of Econ and Social Sciences

AFRICA

South Africa
*University of Stellenbosch
Business school
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Italy
*SDA Bocconi

*University of Naples Federico Il

Netherlands
*Erasmus University - Rotterdam School of Management

Norway
*Bl Norwegian Business school

Slovenia

*University of Ljublijana

Spain

*ESADE Business School

*|ESE Business School, University of Navarra (MBA]

Sweden

*University of Gothenburg - School of Business, Economics and Law
*Bogazici University - Department of Management

*Koc University - Graduate School of Business

Turkey
*Bogazici University - Department of Management
*Koc University - Graduate School of Business

ASIA

China

*Peking University - Guanghua School of Management

*Shanghai Jiaotong University - Antai College of Economics and Management
*Sun Yat-sen University - Lingnan (University) College

*Tongji University - School of Economics and Management

*Tsinghua University - School of Economics and Management

*Zhejiang University School of Management

Hong Kong

*Chinese University of Hong Kong - Faculty of Business Administration
Japan

*Keio University - Graduate School of Business Administration
*Waseda University - Graduate School of Business and Finance

India
*Birla Intitute of Management Technology

Jon
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AMERICA

Canada

*Univeristy of Calgary - Haskayne School of Business
*University of British Columbia - Sauder School of Business
*University of Victoria - Peter B. Gustavson School of Business
*York University - Schulich School of Business

USA
*Cornell University - Johnson Graduate School of Management
*Duke University - Fugua School of Business
*New York University - Stern School of Business
*Northwestern University - Kellogg School of Management
*UC San Diego - Rady School of Management
eUniversity of Chicago - Booth School of Business
eUniversity of North Carolina at Chapel Hill

- Kenan-Flagler Business School
*Washington University in St. Louis - Olin Business School

Mexico
*IPADE (Instituto Panamericano de Alta Direccion de Empresa)

Chile
*University of Chile - Faculty of Economics and Business

e AMERICA

Israel

*Hebrew University - The School of Business Administration

+IDC (Interdisciplinary Center Herzliya) - The Arison School of Business
#Tel Aviv University, The Coller School of Management

Philippines

*Asian Institute of Management

Singapore

*Nanyang Technological University - Nanyang Business School
*National University of Singapore

Taiwan

*National Chiao Tung University

*National Taiwan University - College of Management
Thailand

*Thammasat University - Thammasat Business School
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World-class Faculty
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INFORMATION

| ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003)

- 252 Ph.D.(Baruch College, City Univ. of New York, 2001)
- R3] Ph.D.(Yale Univ., 2008)

- 0| Ph.D.(Univ. of Oregon, 2000)

- |22 Ph.D.(Columbia Univ., 1993)

| FINANCE

- Z47|& Ph.D.(Washington Univ. in St. Louis, 2017)
- Z4& Ph.D.(Univ. of Pennsylvania, 1994)
- AMXIH Ph.D.(Carnegie Mellon Univ., 1993)
- 012 Ph.D.(Columbia Univ., 2014)
HZE Ph.D.(Univ. of Pennsylvania, 1990)
Ph.D.(New York Univ., 2010)

40 ojon
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N

| MANAGEMENT

- Z31S Ph.D.(Univ. of Texas at Austin, 1991)

- ZIX[$1 Ph.D.(NYU, Stern School of Business, 2011)

- =H2t Ph.D.(Boston College., 2016)

- M= Ph.D.(Yale Univ., 1996)

- 2= Ph.D.(The Pennsylvania State Univ., 2000)

- 0|52 Ph.D.(Stanford Univ., 2003)

- 0|S= Ph.D.(Texas A&M Univ., 2002)

- =2l Ph.D.(State Univ. of New York at Binghamton, 1997)

MARKETING B

-

- Z1&2t Ph.D.(Univ. of Southern California, 2013)
- &7 Ph.D.(Northwestern Univ., 1992)

- O|ZE} Ph.D.(U.C.LA,, 1992)

- ZZ1S D.B.A.(Harvard Univ., 1999)

- L= Ph.D.(Columbia Univ., 1988)

- BEM|IZ Ph.D.(Univ. of Georgia, 2014)

- 345t Ph.D.(Ohio State Univ., 1995)

- AHS Ph.D.(New York Univ., 1996)

- O|X}& Ph.D.(Univ. of lllinois at Urbana-Champaign, 2015)
- SFRHZ Ph.D.(Columbia Univ., 2003)

- ZE2Z Ph.D.(Univ. of Michigan, 2011)

- L. $4E Ph.D.(Univ. of lllinois at Urbana-Champaign, 2010)
- 21481 Ph.D.(INSEAD, 2005)

- Q542 Ph.D.(Univ. of Minnesota, 1998)

- 0]7|& Ph.D.(Univ. of Minnesota, 2014)

- O|X|2} Ph.D.(London School of Economics, 1998)

- 2+20| Ph.D.(Univ. of Maryland, 1993)

- &3} Ph.D.(Univ. of Pennsylvania, 1993)
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| MARKETING

- Fabian Froese Ph.D.(Waseda Univ., 2009)

- ZIEZ Ph.D.(Columbia Univ., 1989)

Zt Ph.D.(Univ. of Michigan, 1995)

fH & Ph.D.(Univ. of lllinois at Urbana-Champaign, 1993)
|SZ! Ph.D.(Virginia Tech., 1996)

- 281 Ph.D.(Univ. of North Carolina, 2000)

- 22 Ph.D.(New York Univ,, 2012)

- &[98l Ph.D.(Univ. of Pennsylvania, 2010)
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fZ= Ph.D.(MIT, 2008)

- ZH1 Ph.D.(Univ. of Pennsylvania, 2010)

- HEM|E Ph.D.(Northwestern Univ., 2004)

- BI8A Ph.D.(Rutgers, The State Univ. of New Jersey, 2000)
- O|XHZ Ph.D.(Univ. of Pennsylvania, 2014)

- ZITHA D.B.A.(Harvard Univ., 1986)

il
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* Z|[&= Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)

| OPERATIONS, DECISION AND INFORMATION

- ZMM2 Ph.D.(Univ. of Michigan, 2003)

- Z1ZI Ph.D.(Carnegie Mellon Univ., 1993)

- BIZ=Z Ph.D.(The Univ. of Tennessee, 2001)

- #ESH Ph.D.(Univ. of Texas at Austin, 2014)

- A3 Ph.D.(MIT, 2009)

- A& PhD.(Northwestern Univ., 2014)

- 0|= 2 Ph.D.(Univ. of Texas at Austin, 1993)
- 2 Ph.D.(Univ. of Southern California, 2001)
- Z|M0| Ph.D.(Cornell Univ., 2001)
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1&51 Ph.D.(Camnegie Mellon Univ., 2008)
2ISHR| Ph.D.(Carnegie Mellon Univ., 2001)
HEA
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- HEMZS Ph.D. (Univ. of Michigan, 1999)
: tgm Ph.D.(Mcgill Univ., 2015)

24> Ph.D.(Indiana Univ., 1989)

: —:xH%' Ph.D.(Georgia Institute of Technology., 2001)
- 2441 Ph.D.(Univ.of South Carolina, 2000)

- Z0of|2! Ph.D.(Univ. Paris 1, 2010)

- 31tHA] Ph.D.(Indiana Univ., 2001)
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2020 Student Profile

Corporate MBA

Diverse Leadership Levels!
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20214 Corporate - Finance MBA Admission
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T. 02-2123-2494

F. 02-2123-8639

0|H| : mbaprogram@yonsei.ac.kr

ZH|0|X| : http://mba.yonsei.ac.kr
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