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Executive MBA

The Yonsei EMBA Difference
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Executive MBA

Program Overview
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Executive MBA

Academic Schedule
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Student Profile 2020

Executive MBA
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Curriculum

Executive MBA

87| SH = Theme™*
2 Marketing Management for Executives T5
2 Managing People & Organizations T
= 2 Financial Accounting for Executives Té
1 1 Business Economics for Executives T
1 Business Analytics for Executives T3
2 Leading the Future | T8
HE 1.5 Global Field Trip | — O3 17
2 Strategy for Executives T3
2 Financial Markets & Valuation Té
2 1 Operations Management & Service Innovation | T2
2 2 Business Ethics & Top Management Challenges T3
2 Managerial Accounting for Executives T6
1 Global Business Transformation 17
72 1 Global Business Transformation Il — OFA|O} T7
1 Global Business Environment T2
2 Action Learning | T4
2 Corporate Financial Policy T6
= 1 Creating Value Through IT Innovation | T4
3 1 Operations Management & Service Innovation Il T4
2 Leadership in Organizations 17
1 Leading the Future |l T8
s 15  Global Field Trip Il — §& 17
2 Issues in Marketing T5
2 Action Learning Il T4
1 Market Case Study T6
- 1 New Business Creation T4
4 e 1 Creating Value Through IT Innovation || T4
1 Managing Human Capital 17
1 Leading the Future Il T8
1 Current Issues in Business T8
72 1 Looking into the Future T6

*Curriculum A3t0f| 2 s 2 4 QUS.

*Theme2 72|23 EZ H[0|X] EZ.




Unique Curriculum

Executive MBA
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Theme 1 Understanding Dynamics of Market & Organization

Theme 2 Understanding Global Business Environments

Theme 3 Building the Foundations for Effective Executives

Theme 4 Cultivating Entrepreneurship & Business Innovation

Theme 5 Creating Dynamic Capabilities for Market Leadership

Theme 6 Evaluating Firm Value & Performance

Theme 7 Developing Global Business Leadership

Theme 8 Leading the Future

Action Learning & Looking into the Future
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SR S— jelo] A% Tl 64
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- ESADE Business School, Ramon Llull University (AH|Q] HI2MZ1 )
— 2019 742 - China Europe International Business School (5=, Al5H)
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Executive MBA
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World-class Faculty

\ A |
\.

OPERATIONS, x
DECISION ANDB =
INFORMATION =

-,

¥,

| ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003)

- =53 Ph.D.(Baruch College, City Univ. of New York, 2001)
- @3] Ph.D.(Yale Univ., 2008)

- 0|2 Ph.D.(Univ. of Oregon, 2000)

- Z| 2} Ph.D.(Columbia Univ., 1993)

| FINANCE

- Z47|& Ph.D.(Washington Univ. in St. Louis, 2017)
- Z™S Ph.D.(Univ. of Pennsylvania, 1994)

- AIZXIH Ph.D.(Carnegie Mellon Univ., 1993)

- 0{&Z Ph.D.(Columbia Univ., 2014)

- HZE Ph.D.(Univ. of Pennsylvania, 1990)

- Z|xH2 Ph.D.(New York Univ., 2010)

| MANAGEMENT

- 528 Ph.D.(Univ. of Texas at Austin, 1991)

- ZUX[31 Ph.D.(NYU, Stern School of Business, 2011)

- =52t Ph.D.(Boston College., 2016)

- AMZSS Ph.D.(Yale Univ., 1996)

- 2F 44 Ph.D.(The Pennsylvania State Univ., 2000)

- 0|2 Ph.D.(Stanford Univ., 2003)

- 0|2 Ph.D.(Texas A&M Univ., 2002)

- M= Ph.D.(State Univ. of New York at Binghamton, 1997)

o
HetollM EIARSIRIE FISSIL, siel 74 TiStollA2] 2] Hals H1 JUSLICt,

- Z4& 2t Ph.D.(Univ. of Southern California, 2013)
- &M Ph.D.(Northwestern Univ., 1992)

- O|AEH Ph.D.(U.C.LA, 1992)

- ZX1% D.B.A.(Harvard Univ., 1999)

- L2 Ph.D. (Columbia Univ., 1988)

- 8EM|Z Ph.D.(Univ. of Georgia, 2014)

- AMS{SE Ph.D.(Ohio State Univ., 1995)

- AAHS Ph.D.(New York Univ., 1996)

- O|X|& Ph.D.(Univ. of lllinois at Urbana-Champaign, 2015)
- SIXHZ Ph.D.(Columbia Univ., 2003)

- 2 Z Ph.D.(Univ. of Michigan, 2011)

- LLSIE} Ph.D.(Univ. of lllinois at Urbana-Champaign, 2010)
- 5481 Ph.D.(INSEAD, 2005)

- 2515 Ph.D.(Univ. of Minnesota, 1998)

- 0|7|& Ph.D.(Univ. of Minnesota, 2014)

- O|X|2t Ph.D.(London School of Economics, 1998)

- Z20] Ph.D.(Univ. of Maryland, 1993)

- 43} Ph.D.(Univ. of Pennsylvania, 1993)
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FINANCE

| MARKETING

- Fabian Froese Ph.D.(Waseda Univ., 2009) - 243 Ph.D.(MIT, 2008)

- &= Ph.D.(Columbia Univ., 1989) - ZIET Ph.D.(Univ. of Pennsylvania, 2010)

- ZIGEt Ph.D.(Univ. of Michigan, 1995) - HEM|® Ph.D.(Northwestern Univ., 2004)

- HFHZ Ph.D.(Univ. of lllinois at Urbana-Champaign, 1993) - BF24] Ph.D.(Rutgers, The State Univ. of New Jersey, 2000)
- 0|S%! Ph.D.(Virginia Tech., 1996) - O|Z#S Ph.D.(Univ. of Pennsylvania, 2014)

- 2281 Ph.D.(Univ. of North Carolina, 2000) - M2 D.B.A.(Harvard Univ., 1986)

- 24 Ph.D.(New York Univ., 2012) - &[>T Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)

- |5 Ph.D.(Univ. of Pennsylvania, 2010)

| OPERATIONS, DECISION AND INFORMATION

- 242 Ph.D.(Univ. of Michigan, 2003) - Z&® Ph.D.(Carnegie Mellon Univ., 2008)

0

(

- Z%I2 Ph.D.(Carnegie Mellon Univ., 1993) - ZISIEl Ph.D.(Carnegie Mellon Univ., 2001)
- BI2=Z Ph.D.(The Univ. of Tennessee, 2001) - HEMZE Ph.D. (Univ. of Michigan, 1999)
- BESXH Ph.D.(Univ. of Texas at Austin, 2014) - HFHA Ph.D.(Mcgill Univ., 2015)

H{-44Z= Ph.D.(MIT, 2009) - MZ4= Ph.D.(Indiana Univ., 1989)
- & PhD.(Northwestern Univ., 2014) - 2% Ph.D.(Georgia Institute of Technology., 2001)
- 0|22 Ph.D.(Univ. of Texas at Austin, 1993) - 27441 Ph.D.(Univ.of South Carolina, 2000)
- & 2 Ph.D.(Univ. of Southern California, 2001) - H0il2! Ph.D.(Univ. Paris 1, 2010)
- 2|40 Ph.D.(Cornell Univ., 2001) - 5{CH4] Ph.D.(Indiana Univ., 2001)

Executive MBA
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Admission

Executive MBA
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T. 02-2123-3256
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emba@yonsei.ac.kr

http://mba.yonsei.ac.kr
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