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Executive MBA

MAl=Z2| Global Standard MBA
- 2008 ZHIAHUISEZIQIS(AACSB), SIEAF WK IS(KABEA) B
- 2010 =Ll == 0|=2ZHcsH °'§-?—1°;§I(GMAC) 7l

° - 2012 SEEIUSRIS(EQUIS) ES
5 7 O l l S el - Economist M7 M| 100CH ZEI2! MBA (Global MBA =L R M)

EI--‘.’—.13|.J—|_ o
HMMBAS| SH 2XI2 Harvard, Columbia, Stanford, MIT =
MAECZ 245t , O O| Zto| U SiFt MEAS0| US &0F OfL|2t

XA ZR0] thet 2

[y

MBA?

HAMMBAL £t me1 Mrx H7= S5 e Z0l Hejie




Executive MBA

The Yonsei EMBA Difference
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Academic Schedule

Executive MBA
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Curriculum

Executive MBA
87| Sh = Theme**
1.5 Business Economics for Executives T1
1.5 Business Analytics for Executives T3
1.5 Business Ethics T3
] = 1.5 Marketing Management for Executives T5
1.5 Managing People & Organizations T
1.5 Financial Accounting for Executives T6
1.5 Leading the Future | T8
o= 15 Global Study Tour | (BH2|%14) 17
1.5 Creating Value Through IT Innovation T4
1.5 Financial Markets & Valuation T6
1.5 Operations Management T2
) = 1.5 Managerial Accounting for Executives T6
1.5 Strategy for Executives T3
1.5 Electives
1.5 Electives
72 15  Developing Emerging Markets (512|%1%) 17
1.5 Global Business Environment T2
1.5 Management Science T3
1.5 Leading the Future Il T8
3 = 1.5 Corporate Financial Policy T6
1.5 Service Innovation T4
1.5 Managing Human Capital 17
1.5 New Business Creation T4
o= 15 Global Study Tour Il (3H2|4) 17
1.5 Action Learning | T4
1.5 Looking into the Future T8
1.5 Action Learning Il T4
4 =
1.5 Digital Marketing T5
1.5 Current Issues in Business T8
1.5 Decision Making Under Uncertainty T7
% Curriculum S0 w2t HSE 4 US
*Theme2 72|27 £ HO|X| &=
10

Unique Curriculum

Executive MBA

HOME us 2FY

M| EMBA= F2lX2l 2|HZ ASLEZ| flste] 2ot 2|oid & F2FA Aot 2HEE Hiot E S8 us HEs
2o, MIA| 2|1 #F2| wFI0] wsFiL|ch

Theme 1 Understanding Dynamics of Market & Organization

Theme 2 Understanding Global Business Environments

Theme 3 Building the Foundations for Effective Executives

Theme 4 Cultivating Entrepreneurship & Business Innovation

Theme 5 Creating Dynamic Capabilities for Market Leadership

Theme 6 Evaluating Firm Value & Performance

Theme 7 Developing Global Business Leadership

Theme 8 Leading the Future

Action Learning & Looking into the Future

M| EMBA= XH10] SAH0IM ZIHSID U= SH0|Lt O[2h
T2k IS 2 w=st, 2 2okl MEriE dE M
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sil2] |1 cHSt Executive MBA £ £
O, .00t sl B U 0% IR WSO #UIE W 00 7 U 5 0 e i

—20194 6§2 - SC Johnson College of Business, Cornell University (0|2, F2)

- ESADE Business School, Ramon Llull University (AHQl HIZ2AZL})
— 20194 742 - China Europe International Business School (£=, Al5H)
— 20224 02 - University of Zurich (F|2]5], ALA)

- |E Business School (=2, AH|OI)
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Executive MBA
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World-class Faculty
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OPERATIONS, ” - ‘
)
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INFORMATION
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| ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003)

- =54 Ph.D.(Baruch College, City Univ. of New York, 2001)
- 23] Ph.D.(Yale Univ., 2008)

- Z2:0| Ph.D.(Univ. of Minnesota, 2015)

| FINANCE

- 2712 Ph.D.(Washington Univ. in St. Louis, 2017)
- BEM|IZ Ph.D.(Univ. of Georgia, 2014)

- AI34St Ph.D.(Ohio State Univ., 1995)

- AHS Ph.D.(New York Univ., 1996)

- Z|Z&l Ph.D.(New York Univ., 2010)

| MANAGEMENT
- 22 Z Ph.D.(Univ. of Michigan, 2011)
- L. 34EF Ph.D.(Univ. of lllinois at Urbana-Champaign, 2010)
- 2214 Ph.D.(Purdue Univ., 2016)
- M= Ph.D.(Yale Univ., 1996)
- @2 Ph.D.(The Pennsylvania State Univ., 2000)
0|52 Ph.D.(Stanford Univ., 2003)
- 0|22 Ph.D.(Texas A&M Univ., 2002)
- =2l Ph.D.(State Univ. of New York at Binghamton, 1997)

fLEQI W~ZI2 Harvard, UPenn, Columbia, Stanford, MIT, NYU, INSEAD & MAIXCZ

1, shel R4 CHetollMel Zel B 2w USLICH

- Z1&&t Ph.D.(Univ. of Southern California, 2013)
- &4 Ph.D.(Northwestern Univ., 1992)

0|Z%& Ph.D.(Univ. of Oregon, 2000)

- Z| &I Ph.D.(Columbia Univ., 1993)

- T-=22 Ph.D.(Columbia Univ., 1988)
- AIZIE Ph.D.(Carnegie Mellon Univ., 1993)
- 0{Z=Z Ph.D.(Columbia Univ., 2014)
- O|X|2 Ph.D.(Univ. of lllinois at Urbana-Champaign, 2015)
- 3IxHZ Ph.D.(Columbia Univ., 2003)

- ZX[& Ph.D.(NYU, Stern School of Business, 2011)
- EH2 Ph.D.(Boston College., 2016)

- 8k2401 Ph.D.(INSEAD, 2005)

- 4S5 Ph.D.(Univ. of Minnesota, 1998)

- 07| Ph.D.(Univ. of Minnesota, 2014)

O|X[2F Ph.D.(London School of Economics, 1998)

- k20| Ph.D.(Univ. of Maryland, 1993)
- 2443} Ph.D.(Univ. of Pennsylvania, 1993)

Executive MBA

5t HESH A SHEXI0 =2S AMSHs S 7 YRE FHofHLICE DR JU0IME SHESS 2fsh SiAIxel
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XM= st e, tefet weEo 2 ZA6HZ

FINANCE

| MARKETING

- Fabian Froese Ph.D.(Waseda Univ., 2009)
- ZSZE Ph.D.(Columbia Univ., 1989)
- ZIGZt Ph.D.(Univ. of Michigan, 1995)
- 242 Ph.D. (Univ. of lllinois at Urbana-Champaign, 1993)
- O|= %! Ph.D.(Virginia Tech., 1996)
0|&3! Ph.D.(Univ. of Reading, 2016)
28 Ph.D.(Columbia Univ., 2021)
- |5 Ph.D.(Univ. of Pennsylvania, 2010)
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{22 Ph.D.(MIT, 2008)

&1 Ph.D.(Univ. of Pennsylvania, 2010)

FMIEH Ph.D.(Northwestern Univ., 2004)

&AM Ph.D.(Rutgers, The State Univ. of New Jersey, 2000)
ZH Ph.D.(Univ. of Pennsylvania, 2014)

42 Ph.D.(New York Univ., 2012)

|Z=7# Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)

| OPERATIONS, DECISION AND INFORMATION

- 242 Ph.D.(Univ. of Michigan, 2003)

- 4ZI2 Ph.D.(Carnegie Mellon Univ., 1993)

- 812~ Ph.D.(The Univ. of Tennessee, 2001)

- BEEXH Ph.D.(Univ. of Texas at Austin, 2014)

- H{AIZ Ph.D.(MIT, 2009)

- MI&& PhD.(Northwestern Univ., 2014)

- 0|Z2 Ph.D.(Univ. of Texas at Austin, 1993)
-l 2 Ph.D.(Univ. of Southern California, 2001)
- Z0i|Z! Ph.D.(Univ. Paris 1, 2010)

- 5{CHAl Ph.D.(Indiana Univ., 2001)
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'As._ Ph.D.(Carnegie Mellon Univ., 2008)
ZI Ph.D.(Carnegie Mellon Univ., 2001)
2= Ph.D.(Univ. of Michigan, 1999)
4 Ph.D.(Mcgill Univ., 2015)
== Ph.D.(Indiana Univ., 1989)
& Ph.D.(Georgia Institute of Technology., 2001)
A1 Ph.D.(Univ.of South Carolina, 2000)
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52t Ph.D.(Olin Business School, Washington Univ., 2017)
|40 Ph.D.(Cornell Univ., 2001)
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Admission

Executive MBA
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03722 MEA| M2 HMZ 50 SMCistn AS2 4065 HYHRLHSH
Executive MBA &Kt

T. 02-2123-7148, 7149

F. 02-2123-8639

emba.ysb@yonsei.ac.kr

03722 M2EYA| M2 HM|Z 50 HAMICHS w ASE2 (SHHEL 4065)
Yonsei University School of Business, 50 Yonsei—ro, Seodaemun—gu, Seoul 03722, Republic of Korea
TEL 02—2123-3256 FAX 02—2123—8639

https://mba.yonsei.ac.kr
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