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Global Business Insight
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Yonsei MBA Global Study tour :
Umversny of Washmgton

20224 72 GST 20234 G4F GST

- Entrepreneurship and Economic Environment in Japan - Sustainability and Leadership
BERCHSE: Ritsumeikan University HE2LHSE: Nyenrode Business University
HERZ|: Mitsubishi Electric, Yamaoka Industrial Co., Ltd. BE27|2d: Impact Hub, Johan Cruijff Arena

- Japanese Business Systems - Creating a Sustainable Future
BE2CHSE: Doshisha University HEZLHSE: University of Washington
HIZ27|: Kyocera, Shoyeido BE2 7| Boeing, Microsoft
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Student Exchange Program
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EUROPE AMERICA

Denmark Italy Canada
*Copenhagen Business School *University of Naples Federico Il *HEC Montreal
Finland Netherlands *University of British Columbia - Sauder School of Business
«Aalto University School of Business *Erasmus University - Rotterdam School of Management *University of»V\ctorla - Peter B. Gus(avsqn School of Business
eHanken School of Economics *York University - Schulich School of Business
Norway

France *BI Norwegian Business school USA o .
«Audencia Nantes School of Management B Duke University - Fuqua School of Business
*ESSEC Business School Slovenia *New York University - Stern School of Business
*|ESEG School of Management Lille *University of Ljubljana *UC San Diego - Rady School of Management

Catholic University Spain sUniversity of California, San Diego, Rady School of Management

R *ESADE Business School *University of North Carolina at Chapel Hill

G[:eorg'a Sehool of Busi *|ESE Business School, University of Navarra (MBA] - Kenan-Flagler Business School
-laucasus schoot of Business Sweden sUniversity of South Carolina, Darla Moore School of Business
Germany *University of Gothenburg - School of Business, Economics and Law *Washington University in St. Louis - Olin Business School
+University of Goettingen *Bogazici University - Department of Management Mexico

[JFSCU“‘Y of f;onomlc Sciences «Koc University - Graduate School of Business *IPADE (Instituto Panamericano de Alta Direccion de Empresal
*University of Muenster i

- School of Business and Economics Turkey Chile ) . » )

*Bogazici University - Department of Management University of Chile - Faculty of Economics and Business

eUniversity of Tuebingen,
Faculty of Econ and Social Sciences

*Koc University - Graduate School of Business

e AMERICA

ASIA

AFRICA

China Israel
South Africa *Peking University - Guanghua School of Management *Hebrew University - The School of Business Administration
University of Stellenbosch *Shanghai Jiaotong University - Antai College of Economics and Management *IDC (Interdisciplinary Center Herzliya) - The Arison School of Business
Business school *Sun Yat-sen University - Lingnan (University) College *Tel Aviv University, The Coller School of Management

*Tongji University - School of Economics and Management

*Tsinghua University - School of Economics and Management 'PLIS:EIS:?US& of Management
*Zhejiang University School of Management
Singapore
Hong Kong «Nanyang Technological University - Nanyang Business School

*Chinese University of Hong Kong - Faculty of Business Administration +National University of Singapore

Japan Tai

iwan
*Keio University - Graduate School of Business Administration -:at\;\al Chiao Tung University
*Waseda University - Graduate School of Business and Finance «National Taiwan University - College of Management

I.rét_illal e of M Techmol Thailand
irta Intitute of Management Technology *Thammasat University - Thammasat Business School
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World-class Faculty
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| ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003)

- 25 Ph.D.(Baruch College, City Univ. of New York, 2001)
- RCH3| Ph.D.(Yale Univ., 2008)

- ’840| Ph.D.(Univ. of Minnesota, 2015)

| FINANCE

- 2712 Ph.D.(Washington Univ. in St. Louis, 2017)

- BEM|E Ph.D.(Univ. of Georgia, 2014)

- MZIH Ph.D.(Carnegie Mellon Univ., 1993)

- 0{=Z Ph.D.(Columbia Univ., 2014)

- O|X|2 Ph.D.(Univ. of lllinois at Urbana-Champaign, 2015)
- BIxHZ Ph.D.(Columbia Univ., 2003)

| MANAGEMENT
- Z42Z Ph.D.(Univ. of Michigan, 2011)
- L. B4E} Ph.D.(Univ. of lllinois at Urbana-Champaign, 2010)
- 224 Ph.D.(Purdue Univ., 2016)
- A= Ph.D.(Yale Univ., 1996)
- @EM Ph.D.(The Pennsylvania State Univ., 2000)
- O|%-& Ph.D.(Stanford Univ., 2003)
- 0|32 Ph.D.(Texas A&M Univ., 2002)
- DS Ph.D.(State Univ. of New York at Binghamton, 1997)
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IZ3t Ph.D.(Univ. of Southern California, 2013)
A7 Ph.D.(Northwestern Univ., 1992)
'S Ph.D.(Univ. of Oregon, 2000)
&= Ph.D.(Columbia Univ., 1993)

o

b o

- T2 Ph.D.(Columbia Univ., 1988)
A2 Ph.D. (University of Southern California, 2017)

r

I545t Ph.D.(Ohio State Univ., 1995)
&S Ph.D.(New York Univ., 1996)
(

|XH! Ph.D.(New York Univ., 2010)

- ZX|& Ph.D.(NYU, Stern School of Business, 2011)
- EHE Ph.D.
- 82401 Ph.D,
- QS4& Ph.D.(Univ. of Minnesota, 1998)

- 0|7|¥ Ph.D.(Univ. of Minnesota, 2014)

- O|X|2F Ph.D.(London School of Economics, 1998)
- Z20[ Ph.D.(Univ. of Maryland, 1993)

- 2443} Ph.D.(Univ. of Pennsylvania, 1993)

Boston College., 2016)

(
(
(INSEAD, 2005)
(
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| MARKETING

- Fabian Froese Ph.D.(Waseda Univ., 2009)

- ZISZ Ph.D.(Columbia Univ., 1989)

- ZIGZt Ph.D.(Univ. of Michigan, 1995)

- BE8A Ph.D.(Rutgers, The State Univ. of New Jersey, 2000)
- 0[S %! Ph.D.(Virginia Tech., 1996)

- 0|Z2! Ph.D.(Univ. of Reading, 2016)

- TR Ph.D.(Columbia Univ., 2021)

- Z[35] Ph.D.(Univ. of Pennsylvania, 2010)

L
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o

tZ=H Ph.D.(MIT, 2008)

&3¢ Ph.D.(Univ. of Pennsylvania, 2010)
M| Ph.D.(Northwestern Univ., 2004)
28| Ph.D. (Cornell University, 2012)
ZHE Ph.D.(Univ. of Pennsylvania, 2014)
& Ph.D.(New York Univ., 2012)

+ Z[&T# Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)

| OPERATIONS, DECISION AND INFORMATION

- ZIZI2 Ph.D.(Camnegie Mellon Univ., 1993)

- B2~ Ph.D.(The Univ. of Tennessee, 2001)

- BESXY Ph.D.(Univ. of Texas at Austin, 2014)

- HiAZ Ph.D.(MIT, 2009)

- A& PhD.(Northwestern Univ., 2014)

- 0|Z2 Ph.D.(Univ. of Texas at Austin, 1993)
-2l 2 Ph.D.(Univ. of Southern California, 2001)
- Z40i|Z! Ph.D.(Univ. Paris 1, 2010)

- 5{CHA! Ph.D.(Indiana Univ., 2001)
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1 Ph.D.(Camegie Mellon Univ., 2008)

%1 Ph.D.(Carnegie Mellon Univ., 2001)

Z= Ph.D.(Univ. of Michigan, 1999)

A4 Ph.D.(Mcgill Univ., 2015)

== Ph.D.(Indiana Univ., 1989)

& Ph.D.(Georgia Institute of Technology., 2001)
4l Ph.D.(Univ.of South Carolina, 2000)
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- &2t Ph.D.(Olin Business School, Washington Univ., 2017)

0

|40 Ph.D.(Cornell Univ., 2001)
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Corporate MBA

Diverse Leadership Levels!
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