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Why Yonsei
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MIAI+=Z2] Global Standard MBA

- 2008 THIBHEAISZEIE(AACSB), =B NI E(KABEA) &5
- 2010 =L Z|= 0= Z B0 st A3I(GMAC) 7+
- 2012 RELSUERIS(EQUIS) &=

- 2022 Executive MBA, G=* IO |'HAEIUR(FT) MB =L No.1, 22 Top 29
- 2023 Global MBA, QS Full-Time MBA 7% =LH No.1

- 2023 Business and Economics, THE A& =Ll No.1, 22 TOP 44
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Executive MBA

The Yonsei EMBA Difference
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Academic Schedule

Executive MBA
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Student Profile 2023

Executive MBA

Executive MBA

17.6%

T -
ZD

CEO/ ¥ 78.4%

CEO

1]
i

I
o

A 16,514

154 O|at
15-20H
204-254

25 ol

Lo 480

50,60LH
38.8% 40LH
6.1% 30cH
4. @EEE
EE
HEEe]
14% o 2 Anjd
28 Y B3
M2, D5 U 71E MHlAY
24 ¥ Y
2y
7|et




Curriculum

Executive MBA

87| Sh = Theme**

1.5 Business Economics for Executives T1

1.5 Business Analytics for Executives T3

1.5 Business Ethics T3

] = 1.5 Marketing Management for Executives T5
1.5 Managing People & Organizations T

1.5 Financial Accounting for Executives T6

1.5 Leading the Future | T8

o= 15 Global Study Tour | (BH2|%14) 17

1.5 Creating Value Through IT Innovation T4

1.5 Financial Markets & Valuation T6

1.5 Operations Management T2

) = 1.5 Managerial Accounting for Executives T6
1.5 Strategy for Executives T3

1.5 Global Business Environment T2

1.5 Contemporary Management Control Tools T6

72 15 Global Study Tour Il (5H2I%4) 17

1.5 Global Business Transformation T7

1.5 Management Science T3

1.5 Leading the Future Il T8

3 = 1.5 Corporate Financial Policy T6
1.5 Service Innovation T4

1.5 Managing Human Capital 17

1.5 New Business Creation T4

HE 15 Global Study Tour Il (GH2|$<) 17

1.5 Action Learning | T4

1.5 Action Learning Il T4

A = 1.5 Digital Marketing T5
1.5 Current Issues in Business T8

1.5 Decision Making Under Uncertainty T7

HE 1.5 Looking into the Future T8

% Curriculum Al=to] w2 HEEl

Theme2 72128 S HoIX| &
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Unique Curriculum
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Theme 1 Understanding Dynamics of Market & Organization
Theme 2 Understanding Global Business Environments
Theme 3 Building the Foundations for Effective Executives
Theme 4 Cultivating Entrepreneurship & Business Innovation
Theme 5 Creating Dynamic Capabilities for Market Leadership
Theme 6 Evaluating Firm Value & Performance

Theme 7 Developing Global Business Leadership

Theme 8 Leading the Future

Action Learning & Looking into the Future

M| EMBA= XHL10] SAH0IM 2SI Q= S2t0|Lt O]
TP MIE 2 g=st, 2 2otel FEvtE FdE MY
wSit | FEX O0|C|0IE HIECZ siEUHS 2
1 AAZ M2 H2F 8ISk E=&ESh= Action Learning

FEE MISELC

EMBA7} 5315% EMBA7H E8l3E
yide] B A 72 uidel B Al 44

= ol

=

EESH Looking into the FutureZFHS E38f| Action Learning®] T
Z7i2S S0z EMBA 24 ThHe] ZHAS Etfsio] Rolbto] A TEtkE S7oke HIMEMBARI] SS3 TS
zsde o st

a2l 1 cHst Executive MBA &8 £04
OIF, R, OfA|of X|e| S2YH WA 102 thet2 WEel 82 21, oiX| 7| WE S2 Sal = A et=nt

4 042 - University of Zurich (F|215], AQIA)
- |E Business School (O}E2|E, AH|QI)
—20224 748 - University of Tsukuba (£33, L=)
- Doshisha University (&, 2=)
—2023E {2 - University of California San Diego (MC|0f 1, O|=2)

- University of Zurich (FI2/3], AQIA)

Executive MBA
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Executive MBA
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World-class Faculty

ACCOUNTING

OPERATIONS,
DECISION AND
INFORMATION

I

i

| ACCOUNTING

- Andres Guiral Ph.D.(Univ. of Alcala., 2003)

- =54 Ph.D.(Baruch College, City Univ. of New York, 2001)
- @3] Ph.D.(Yale Univ., 2008)

- 40| Ph.D.(Univ. of Minnesota, 2015)

| FINANCE

- Z47|& Ph.D.(Washington Univ. in St. Louis, 2017)

- BEMIZ Ph.D.(Univ. of Georgia, 2014)

- AMZIH Ph.D.(Carnegie Mellon Univ., 1993)

- 0{&Z Ph.D.(Columbia Univ., 2014)

- O|X|& Ph.D.(Univ. of lllinois at Urbana-Champaign, 2015)
- BXHZ Ph.D.(Columbia Univ., 2003)

| MANAGEMENT
- ZIE2Z Ph.D.(Univ. of Michigan, 2011)
- L. S4B Ph.D.(Univ. of lllinois at Urbana-Champaign, 2010)
- 2244 Ph.D.(Purdue Univ., 2016)
- A= Ph.D.(Yale Univ., 1996)
- @M Ph.D.(The Pennsylvania State Univ., 2000)
- 0|22 Ph.D.(Stanford Univ., 2003)
- 0|22 Ph.D.(Texas A&M Univ., 2002)
- M= Ph.D.(State Univ. of New York at Binghamton, 1997)
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IZ2t Ph.D.(Univ. of Southern California, 2013)
7 Ph.D.Northwestern Univ., 1992)

|S& Ph.D.(Univ. of Oregon, 2000)

|

- Z| &2 Ph.D.(Columbia Univ., 1993)

- =22l Ph.D.(Columbia Univ., 1988)
- BAMZ Ph.D.(University of Southern California, 2017)
- A543t Ph.D.(Ohio State Univ., 1995)

ooy

oo

'S Ph.D.(New York Univ., 1996)

- Z|ZH2 Ph.D.(New York Univ., 2010)

- ZX[& Ph.D.(NYU, Stern School of Business, 2011)
- = HZ Ph.D.(Boston College., 2016)

- 8k401 Ph.D.(INSEAD, 2005)

- 2515 Ph.D.(Univ. of Minnesota, 1998)

- 0|7|Z Ph.D.(Univ. of Minnesota, 2014)

- O|X|2t Ph.D.(London School of Economics, 1998)
- Z20] Ph.D.(Univ. of Maryland, 1993)

- 43} Ph.D.(Univ. of Pennsylvania, 1993)
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FINANCE

| MARKETING

- Fabian Froese Ph.D.(Waseda Univ., 2009) - 2t3H Ph.D.(MIT, 2008)
- ZSZ Ph.D.(Columbia Univ., 1989) - ZH5T Ph.D.(Univ. of Pennsylvania, 2010)
- Z4GZE Ph.D.(Univ. of Michigan, 1995) - BEM|E Ph.D.(Northwestern Univ., 2004)
- HE&M Ph.D.(Rutgers, The State Univ. of New Jersey, 2000) - E&t5| Ph.D.(Cornell University, 2012)
0|=%! Ph.D.(Virginia Tech., 1996) - O|ZHY Ph.D.(Univ. of Pennsylvania, 2014)
0[Z2! Ph.D.(Univ. of Reading, 2016) - &2 Ph.D.(New York Univ,, 2012)
- X124 Ph.D.(Columbia Univ., 2021) - Z|z=7# Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)

- Z|435!| Ph.D.(Univ. of Pennsylvania, 2010)

| OPERATIONS, DECISION AND INFORMATION

- ZA4E Ph.D.(Univ. of Michigan, 2003) - Z&¢ Ph.D.(Carnegie Mellon Univ., 2008)
- ZZI Ph.D.(Carnegie Mellon Univ., 1993) - ZI8kXI Ph.D.(Carnegie Mellon Univ., 2001)
- Q1= Ph.D.(The Univ. of Tennessee, 2001) - BEMZE Ph.D.(Univ. of Michigan, 1999)
- BESY Ph.D.(Univ. of Texas at Austin, 2014) - 94 Ph.D.(Mcgill Univ., 2015)
-3 Ph.D.(MIT, 2009) - /&%= Ph.D.(Indiana Univ., 1989)
- &% PhD.(Northwestern Univ., 2014) - &I Ph.D.(Georgia Institute of Technology., 2001)
- 0|22 Ph.D.(Univ. of Texas at Austin, 1993) - 27441 Ph.D.(Univ.of South Carolina, 2000)
- @ & Ph.D.(Univ. of Southern California, 2001) - &2t Ph.D.(Olin Business School, Washington Univ., 2017)
- Z0{l2! Ph.D.(Univ. Paris 1, 2010) - Z|A0| Ph.D.(Cornell Univ., 2001)

{14! Ph.D.(Indiana Univ., 2001)
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Admission

Executive MBA
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Yonsei University School of Business, 50 Yonsei—ro, Seodaemun—gu, Seoul 03722, Republic of Korea
TEL 02—2123-3256 FAX 02—2123—8639
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