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Executive MBA
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Executive MBA

The Yonsei EMBA Difference
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Academic Schedule

Executive MBA
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Curriculum

Executive MBA

87| Sh = Theme**

1.5 Business Economics for Executives T1

1.5 Business Analytics for Executives T3

1.5 Business Ethics T3

] = 1.5 Marketing Management for Executives T5
1.5 Managing People & Organizations T

1.5 Financial Accounting for Executives T6

1.5 Leading the Future | T8

o= 15 Global Study Tour | (BH2|%14) 17

1.5 Creating Value Through IT Innovation T4

1.5 Financial Markets & Valuation T6

1.5 Operations Management T2

) = 1.5 Managerial Accounting for Executives T6
1.5 Strategy for Executives T3

1.5 Global Business Environment T2

1.5 Contemporary Management Control Tools T6

A2 15 Global Study Tour Il (3122 17

1.5 Global Business Transformation T7

1.5 Management Science T3

1.5 Leading the Future Il T8

3 = 1.5 Corporate Financial Policy T6
1.5 Service Innovation T4

1.5 Managing Human Capital 17

1.5 New Business Creation T4

HE 15 Global Study Tour Il (GH2|$<) 17

1.5 Action Learning | T4

1.5 Action Learning Il T4

A = 1.5 Digital Marketing T5
1.5 Current Issues in Business T8

1.5 Decision Making Under Uncertainty T7

HE 1.5 Looking into the Future T8

% Curriculum= A&iof| 2t HEE 4 US

Theme2 72128 £ HO|X| =

10

Unique Curriculum

HOME us 2FY

M| EMBA= F2lX2l 2|HZ ASLEZ| flste] 2ot 2|oid & F2FA Aot 2HEE Hiot E S8 us HEs
2o, MIA| 2|1 #F2| wFI0] wsFiL|ch

Theme 1 Understanding Dynamics of Market & Organization

Theme 2 Understanding Global Business Environments

Theme 3 Building the Foundations for Effective Executives

Theme 4 Cultivating Entrepreneurship & Business Innovation

Theme 5 Creating Dynamic Capabilities for Market Leadership

Theme 6 Evaluating Firm Value & Performance

Theme 7 Developing Global Business Leadership

Theme 8 Leading the Future

Action Learning & Looking into the Future

M| EMBA= XH10] SAH0IM ZIHSID U= SH0|Lt O[2h
T2k IS 2 w=st, 2 2okl MEriE dE M
WSt 7| FEX O0|C|0IE HIECZ sHEUHS =M
ot AAR MZR M2F BiSkS =E5k= Action Learning
IES MEEL

EEE._P Lo oklng into the FutureX Pf;'% SH Action Learning2| T n
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(22 LE Chel]

—2023H 0{& - University of California San Diego (MC|ofl 2, O|=2)

- University of Zurich (FI2/3], AQA)
— 20234 742 - National University Of Singapore (A7}Z2)
— 20244 {2 - King’s College London (HE, &)
- University of California San Diego (MLC|0{| 2, O|=2)
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SAIRl TR} MEQ! 47
World-class Faculty “SM| MBAQ| 4TI @S SAln} X|A| ZR0| St S| UBLICE
Executive MBA Executive MBA
HAM| MBAZ| SAIHZF Z BHLIOI W4EI2 Harvard, UPenn, Columbia, Stanford, MIT, NYU, INSEAD § MAHS=2 ot Mot = A staX|of =22 AMskE S S+ EXE FHOELIDH 20 A0ME SHISS floH
S8t CHEloM HAISIRIE RS0, sl F4= tHEoM2] 22| A-E 21 USLICL XM= st Qlom, Tt mpHo = Ixed S4le] HMEXQ wes MAlot JUELIC
OPERATIONS, [ A
DECISION ANDH -
INFORMATION
| ACCOUNTING | MARKETING
- Andres Guiral Ph.D.(Univ. of Alcala., 2003) - ZZ 2t Ph.D.(Univ. of Southern California, 2013) : Fabian Froese Ph.D.(Waseda Univ., 2009) - 2= Ph.D.(MIT, 2008)
- 252 Ph.D.(Baruch College, City Univ. of New York, 2001) - &M Ph.D.Northwestern Univ., 1992) - ZISZ Ph.D.(Columbia Univ., 1989) - & Ph.D.(Univ. of Pennsylvania, 2010)
- R3] Ph.D.(Yale Univ., 2008) 0|=% Ph.D.(Univ. of Oregon, 2000) - ZGZt Ph.D.(Univ. of Michigan, 1995) - B[ Ph.D.(Northwestern Univ., 2004)
- H£=0 Ph.D.(Univ. of Minnesota, 2015) - Z| R Ph.D.(Columbia Univ., 1993) . ‘1.-8 4 Ph.D.(Rutgers, The State Univ. of New Jersey, 2000) - B}&FS| Ph.D.(Cornell University, 2012)
- A0} Ph.D.(Columbia University, 2024) 0[=%! Ph.D.(Virginia Tech., 1996)
S Ph.D.(University of Maryland at College Park, 2017) - O|XH Ph.D.(Univ. of Pennsylvania, 2014)
I FINANCE : OI—"‘—‘:‘| Ph.D.(Univ. of Reading, 2016) : 7%,*—’.‘—"‘—3 Ph.D.(New York Univ., 2012)
- M3 Ph.D.(Columbia Univ., 2021) - Z|z=5F Ph.D.(Univ. of lllinois at Urbana-Champaign, 1997)
- 122 Ph.D.(Columbia Univ., 1988) - B2 Ph.D.(University of Southern California, 2017) - 245 Ph.D.(Univ. of Pennsylvania, 2010)
- MZIH Ph.D.(Camnegie Mellon Univ., 1993) - A58t Ph.D.(Ohio State Univ., 1995)
- 0{=2 Ph.D.(Columbia Univ., 2014) - AHS Ph.D.(New York Univ., 1996)
- O|X|& Ph.D.(Univ. of lllinois at Urbana-Champaign, 2015) - Z|X{2 Ph.D.(New York Univ., 2010)
- SIXYZ Ph.D.(Columbia Univ, 2003) | OPERATIONS, DECISION AND INFORMATION
- 242 Ph.D.(Univ. of Michigan, 2003) - 21531 Ph.D.(Carnegie Mellon Univ., 2008)
- 4ZIL Ph.D.(Carnegie Mellon Univ., 1993) - ZI&HX1 Ph.D.(Carnegie Mellon Univ., 2001)
MANAGEMENT - B1&Z Ph.D.(The Univ. of Tennessee, 2001) - HEMZE Ph.D.(Univ. of Michigan, 1999)
I - ZIE2Z Ph.D.(Univ. of Michigan, 2011) - ZX[& Ph.D.(NYU, Stern School of Business, 2011) " SHE7 P.D.{uni. of Texas at Austin, 2014 S Ph.D.(Mogll riv, 2015)
. :;61; Ph.D.(Univ. of IIIinoisgat,Urbana—Champaign, 2010) . Dﬁ; Ph:D:(Bost:)n College., 2016) ’ . _/_Efﬁ;: E: B (ZITrZ?OI:) titute of Technol 2001 . 1%2 E:%“\lﬂor;tvhwfitim U:Z zt:4])993
- 2244 Ph.D.(Purdue Univ., 2016) - BFZ401 Ph.D.(INSEAD, 2005) ,;,j Ph'D'( corgia MSHILTe of Tecnoo8y. ) ol (L. of Texas at Aus )
M=o . - ) ) 27141 Ph.D.(Univ.of South Carolina, 2000) = _E Ph.D.(Univ. of Southern California, 2001)
LSS Ph.D.(Yale Univ, 1996) 2841 Ph.D.(The Pennsylvania State Univ., 2000) - ZXCiZ Ph.D.(Carnegie Mellon University, 2013) - &2t Ph.D.(Olin Business School, Washington Univ., 2017)
- 0|7|¥ Ph.D.(Univ. of Minnesota, 2014) 0|52 Ph.D.(Stanford Univ., 2003) - Z40i/2! Ph.D.(Univ. Paris 1, 2010) - £/M0| Ph.D.(Comell Univ, 2001)
- O]X|2t Ph.D.(London School of Economics, 1998) - 0|22 Ph.D.(Texas A&M Univ., 2002) - 5{CHA! Ph.D.(Indiana Univ., 2001)
- Z20] Ph.D.(Univ. of Maryland, 1993) - S Ph.D.(State Univ. of New York at Binghamton, 1997)
43t Ph.D.(Univ. of Pennsylvania, 1993)
12 13
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