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Why Yonsei Executive MBA?

MIZAI7t F=35H= CHsH = No.1 MBA

M 2022 Executive MBA, ¥= T}O|HMEIJUX(FT) MA ZLY 12|, 22 Top 29
M 2023 Global MBA, QS Full-Time MBA M7 ZL{| 12|

M 2024 Financial Times 2024 Executive MBA =L{ 12|, 22 49¢]

4 2025 Global MBA, QS Full-Time MBA M&E ZLi 19|, 22 829

o

2L =X 25| AU KIS Triple CrownS EHdst Ml7{|5=22| Global Standard MBA
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M 2012 REZIOERIE(EQUIS) &5

M 2024 ¥= AMBA(Association of MBAs) 2! BGA(Business Graduates Association) 25E{ AMBA PSS &£
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The Yonsei EMBA Difference
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Program Overview
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Academic Schedule
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Student Profile 2025
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Curriculum

sh7| sHd =y Theme**
1.5 Business Economics for Executives T
1.5 Business Analytics for Executives T3
1.5 Business Ethics T3
= 15 Marketing Management for Executives T5
1 1.5 Managing People & Organizations T1
1.5 Financial Accounting for Executives T6
1.5 Management Science T8
(0= 15 Global Study Tour | T7
1.5 Creating Value Through IT Innovation T4
15 Financial Markets & Valuation T6
1.5 Operations & Supply Chain Management (OSCM) T2
7= 1.5 Managerial Accounting for Executives T6
g 1.5 Strategy for Executives T3
1.5 Global Business Environment T2
1.5 Digital China T6
e 1.5 Global Study Tour Il T7
15 Global Business Transformation T7
1.5 Leading the Future T3
1.5 Issues in Marketing T8
= 1.5 Corporate Financial Policy T6
’ 1.5 Service Innovation T4
15 Managing Human Capital T7
1.5 New Business Creation T4
(= 1.5 Global Study Tour il T7
1.5 Action Learning | T4
1.5 Action Learning Il T4
s 1.5 Data Driven Marketing Decisions T5
‘ 1.5 Current Issues in Business T8
1.5 New Leadership Paradigm for Organizational Leaders T7
HE 1.5 Looking into the Future T8
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Unique Curriculum

HIopE B3Py
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Theme 1 Understanding Dynamics of Market & Organization
Theme 2 Understanding Global Business Environments
Theme 3 Building the Foundations for Effective Executives
Theme 4 Cultivating Entrepreneurship & Business Innovation
Theme 5 Creating Dynamic Capabilities for Market Leadership
Theme 6 Evaluating Firm Value & Performance

Theme 7 Developing Global Business Leadership

Theme 8 Leading the Future

Action Learning & Looking into the Future
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- Kings College London (&& =) - University of Zurich (F|2I3], AQIA)
- University of California San Diego (AiC|0|Z,0O]=) - University of California San Diego (#HC|of|Z1,0O|=)
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- National University Of Singapore (X7}ZZ2)
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Why Yonsei Executive MBA?
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FACULTY
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Ph.D. (Columbia University, 1989)

Ph.D. (University of Pennsylvania, 2010)
Ph.D. (University of Michigan, 1995)
Ph.D. (Northwestern University, 2004)
Ph.D. (Cornell University, 2012)

Ph.D. (Columbia University,2024)

Ph.D. (University of Maryland, 2017)
Ph.D. (University of Pennsylvania, 2014)
Ph.D. (New York University, 2012)

Ph.D. (Columbia University, 2021)

Ph.D. (University of Pennsylvania, 2010)

M3

Ph.D. (MIT, 2008)

Ph.D. (Rutgers, The State University of New Jersey, 2000)

Ph.D. (University of Reading, 2016)

Ph.D. (University of lllinois at Urbana-Champaign, 1997)

Ph.D. (Waseda University, 2009 / University of St. Gallen, 2007)

Ph.D. (University of Southern California, 2017)

Ph.D. (Carnegie Mellon University, 1993)

Ph.D. (Ohio State University, 1995)

Ph.D. (Columbia University, 2014)

Ph.D. (New York University, 1996)

Ph.D. (University of Illinois at Urbana-Champaign, 2015)
Ph.D.(Washington University in St. Louis, 2024)

Ph.D. (Columbia University, 2003)

totEg|A  Ph.D. (University of Alcala, 2003)

Ph.D. (University of Southern California, 2013)

Ph.D. (Baruch College,City University of New York, 2001)
Ph.D. (Yale University, 2008)

Ph.D. (University of Oregon, 2000)

Ph.D. (University of Minnesota, 2015)

Ph.D. (Columbia University, 1993)
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Ph.D. (University of Michigan, 2011)

Ph.D. (New York University, 2011)

Ph.D. (University of Illinois at Urbana-Champaign, 2010)
Ph.D. (Boston College, 2016)

Ph.D. (Purdue University, 2016)

Ph.D. (INSEAD, 2005)

Ph.D. (Pennsylvania State University, 2000)

Ph.D. (University of Minnesota, 2014)

Ph.D. (Stanford University, 2003)

Ph.D. (London School of Economics, 1998)

Ph.D. (Texas A&M University, 2002)

Ph.D. (University of Maryland, 1993)

Ph.D. (State University of New York at Binghamton, 1997)

2u20[M

Ph.D. (University of Tennessee, 2001)
Ph.D. (University of Texas at Austin, 2014)
Ph.D. (MIT, 2009)

Ph.D. (Washington University, 2017)

Ph.D. (Cornell University, 2001)

Ph.D. (Indiana University, 2001)

Ph.D. (University of Michigan, 2003)
Ph.D. (Carnegie Mellon University, 1993)
Ph.D. (Carnegie Mellon University, 2001)
Ph.D. (University of Michigan, 1999)
Ph.D. (Northwestern University, 2014)
Ph.D. (University of Paris 1, 2010)

HuAlAl

Ph.D. (Carnegie Mellon University, 2008)
Ph.D. (McGill University, 2015)

Ph.D. (Georgia Institute of Technology, 2001)
Ph.D. (University of South Carolina, 2000)
Ph.D. (University of Southern California, 2001)
Ph.D. (Carnegie Mellon University, 2013)



2026sHA5 Executive MBA Admission
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Yonsei University Graduate School of Business
Web  https://mbayonseiackr

TEL  02-2123-7148, 7149

Email mbaprogram@yonseiackr



