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A8 Ph.D.(Univ. of Pennsylvania, 2010) 2% Ph.D.(Columbia Univ., 1988) ZXIZ  Ph.D.(Univ. of California, Berkeley, 1987)
AGEt Ph.D.(Univ. of Michigan, 1995) M Ph.D.(Univ. of Georgia, 2014) 52  Ph.D.(Baruch College, City Univ. of New York, 2001)
HIME  Ph.D.(Northwestern Univ., 2004) MZY  Ph.D.(Carnegie Mellon Univ., 1993) £d7F  Ph.D.(Northwestern Univ., 1992)
OI=Z!  Ph.D.(Virginia Tech., 1996) M3Ist  Ph.D.(Ohio State Univ., 1995) =& Ph.D.(Yale Univ., 2008)
O[M¥  Ph.D.(Univ. of Pennsylvania, 2014) 04  Ph.D.(Columbia Univ., 2014) OlZEl Ph.D.(UCLA., 1992)
28l Ph.D.(Univ. of North Carolina, 2000) AHS  Ph.D.(New York Univ., 1996) 0|28 Ph.D.(Univ. of Oregon, 2000)
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ENTREPRENEURSHIP & INNOVATION

From Creative Ideas
to Great Entrepreneurs
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From Creative Ideas
to Great Entrepreneurs

Curriculum
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ENTREPRENEURSHIP & INNOVATION

From Creative Ideas
to Great Entrepreneurs
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From Creative Ideas
to Great Entrepreneurs

YVIP Class Talk Series YVIP Colloquium
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ENTREPRENEURSHIP & INNOVATION

YVIP Global Conference
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GLOBAL

Broaden Opportunities
Beyond Boundaries
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Broaden Opportunities
Beyond Boundaries
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GLOBAL

Broaden Opportunities
Beyond Boundaries

Yonsei-CMC Leadership Program Global Business Case Competition
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ALUMNI NETWORKING & CAREER DEVELOPMENT

Inspiring & Nurturing
the Global Leaders
of the Future
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