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2=E  Ph.D.(Columbia Univ., 1989)
AE7  Ph.D.(Univ. of Pennsylvania, 2010)
2E%E Ph.D.(Univ. of Michigan, 1995)
gkMf  Ph.D.(Northwestern Univ., 2004)
0|s%l  Ph.D.(Virginia Tech., 1996)
0|7  Ph.D.(Univ. of Pennsylvania, 2014)
Ph.D.(Univ. of North Carolina, 1999)
D.B.A.(Harvard Univ., 1986)
Ph.D.(New York Univ., 2012)
Ph.D.(Univ. of Pennsylvania, 2010)
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\D.(MIT, 2008)
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.D.(Rutgers, The State Univ. of New Jersey, 2000)
Ph.D.(Univ. of Illinois at Urbana-Champaign, 1997)
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LHEE  Ph.D.(Univ. of llinois at Urbana-Champaign, 2010)
Ph.D.(Boston College, 2016)
Ph.D.(INSEAD, 2005)
Ph.D.(The Ohio State Univ., 1990)
Ph.D.(Yale Univ., 1996)
Ph.D.(Univ. of Minnesota, 1998)
Ph.D.(Pennsylvania State Univ., 2000)
Ph.D.(Pennsylvania State Univ., 1988)
0|7|&  Ph.D.(Univ. of Minnesota, 2014)
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0|22l Ph.D.(Stanford Univ., 2003)

O|X|2t  Ph.D.(London School of Economics, 1998)

0|2 PhD.(TexasA&M Univ, 2002)

20| Ph.D.(Univ.of Maryland, 1993)

M5  Ph.D.(State Univ. of New York at Binghamton, 1997)
H&3t  Ph.D.(Univ. of Pennsylvania, 1993)
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Ph.D.(Washington Univ., 2017)
Ph.D.(Columbia Univ., 1988)
Ph.D.(Univ. of Georgia, 2014)
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Ph.D.(New York Univ., 1996)
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4M™E  Ph.D.(Univ. of Pennsylvania, 1994)

7|2 ot=Rf|A Ph.D.(Univ. of Alcala, 2003)
ZXIZ  Ph.D.(Univ. of California at Berkeley, 1987)
Ph.D.(City Univ. of New York, 2001)
Ph.D.(Northwestern Univ., 1992)
Ph.D.(Yale Univ., 2008)
Ph.D.(Univ. of California at Los Angeles, 1992)
Ph.D.(Univ. of Oregon, 2000)
D.B.A.(Harvard Univ., 1999)
Ph.D.(Columbia Univ., 1993)
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g% Ph.D.(Univ.of Tennessee, 2001)
8k5%  Ph.D.(Univ. of Texas at Austin, 2014)
Hi-&Z=  Ph.D.(MIT,2009)

%Mol Ph.D.(Comnell Univ.,2001)

{ci&l  Ph.D.(Indiana Univ,, 2001)
MEA|AH X2

4 Ph.D.(Carnegie Mellon Univ., 2008)
g Ph.D.(McGil Univ., 2015)

Ph.D.(Indiana Univ., 1989)
Ph.D.(Georgja Institute of Technology, 2001)
Ph.D.(Univ. of Texas at Austin, 1993)
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Ph.D.(Univ. of Southern California, 2001)

-

po Y ok 2 N o2 0f

=]

Tz rHone 4 r?.t

)
LT
[l
2 OH

Ph Univ. of Michigan, 2003)
Carnegie Mellon Univ., 1993)

D/
D
Ph D.(Camnegie Mellon Univ., 2001)
(
(
(

™ ox 08

Ph.D.(Univ. of Michigan, 1999)
Ph.D.(Northwestern Univ., 2014)
Ph.D.(Univ. of Paris 1,2010)
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Ph.D.(Oec HSG St. Gallen, 1979)
Ph.D.(Univ. of Washington, 1975)
Ph.D.(Columbia Univ., 1985)
D.BA.(Indiana Univ., 1982)
Ph.D.(Indiana Univ., 1986)
Ph.D.(New York Univ., 1984)
Ph.D.(Univ. of Pittsburgh, 1988)
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Ph.D.(Northwestern Univ., 1978)
Ph.D.(Univ. of Cincinnati, 1987)
QMIE  Ph.D.(Northwestern Univ., 1975)
0|7|2 Ph.D.(Yonsei Univ, 1971)

0|2t D.BA.(Univ. of Tennessee, 1981)
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H3&  Ph.D.(Univ. of Michigan, 1976)
Ph.D.(Univ. of Pittsburgh, 1982)
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Ph.D.(Pusan Univ., 1972)
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Ph.D.(Yonsei Univ., 2014)
Ph.D.(Yonsei Univ., 2018)
Ph.D.(Univ. of lllinois, 2003)
Ph.D.(Univ. of California at Berkeley, 1995)
Ph.D.(Dongguk Univ.,, 2012)
Ph.D.(Yonsei Univ., 2018)
HAEZ H|X|IMZ0|2
Ph.D.(Institute of Political Science, 1997)
Ph.D.(Columbia Univ., 2003)
Ph.D.(Ohio State Univ., 1987)
Ph.D.(Brown Univ., 1987)
Ph.D.(Yonsei Univ., 2010)
0|.-20i| o7 || 2
Ph.D.(Univ. of California at Los Angeles, 1996)

O|22| Ph.D.(Yonsei Univ.,2019)
0|"2!  Ph.D.(Yonsei Univ.,2019)
Of&Z=  Ph.D.(KAIST, 2010)

M Ph.D.(Yonsei Univ.,2016)
Al Ph.D.(Université de Lille 1,1982)
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Ph.D.(Virginia Polytechnic Institute and
State Univ., 1984)

StAIF  Ph.D.(Yonsei Univ., 2017)

2 Ph.D.(Yonsei Univ., 2010)

A&7|  Ph.D.(Univ. of llinois at Urbana-Champaign, 1977)
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20104 THEE[RI MBA

sasi9

Global Incoming
Program

EDHEC Global Manager Certificate
Program

f£ 19N

EDHEC Business School,
2019.3.4~6.21(25%)

Yonsei-CMC Summer Leadership
Program

o=
Claremont McKenna College(CMC),
2019.6.30 ~ 8.3(18%)

K| = wet s : MBA

HEate
Erasmus University, Rotterdam School of
Management(RSM)

dlot=3
Copenhagen Business School

Global Outgoing
Program

MBA GFT(Global Field Trip)

2mfel

ESADE, ‘Build a Global Mindset with a
Profound Knowledge),

2019. 6.26 ~ 6. 29(42%)

WS

Cornell University, ‘Leadership Innovation’,

2019.7.7~7. 14(45%)

e
CEIBS, ‘Doing Business in China),
2020.1.9~1.11(44%)

MBA GET(Global Experience Trip)

Aol

|E Business School,

‘The Importance of Culture in Business),
2019.6.23 ~ 6. 28(38%)

o=

Loyola Marymount University,

‘Innovation in the Entertainment Industry’,
2019.7.29 ~ 8.2(38%)
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University of Géttingen, Faculty of
Economic Sciences

University of Miinster, School of Business
and Economics

University of Tlibingen, Faculty of
Economics and Social Sciences

oAl R
IPADE Business School

e
Washington University in St. Louis,
Olin Business School

AQE
University of Gothenburg, School of
Business, Economics and Law

SZH|L|o}
University of Ljubljana, School of
Economics and Business

O[&t2|ot

Politecnico di Milano, School of Industrial
and Information Engineering

University of Naples Federico Il
=

CEIBS

Sun Yat-sen University, Lingnan
(University) College

Efi=
Thammasat University, Thammasat
Business School

8t5 uGET(undergraduate Global
Experience Team project)

712t 9 72 :2019.7. 1~ 7. 26(34%)
&ol 7|19(712)

OtR A, 2|2, HE{ A, WELT, 111%,
e YSH=RE, Idillion, LogisLAB, 2f &

Hi

It:

, 0132, RS, AL}, 2ot o AEL[of,
Ol {|A|OF AIZtE 2 2r2f|O|AlOf

02 Off 0F
HH Ao

)

815 uSET(undergraduate Sustainability
Engagement Training)

7|12t % 72 :2020.1.5~1.31(36F)

ol 71471 =) :

MOE, 0L, 2T, AR|X7 | @Y=
WE 27t

FHLICH B, DA B2 =91

St S22 olE{)
Aalto Ventures Program(EI2tE, 5%)

KIC-SVR2BD(0| =, 1)
XnTree-Level 39(8=, 1)

Rpd| B4R w5l : MBA

EIl=1=
Erasmus University, Rotterdam School of
Management

oA

ESSEC Business School

IESEG School of Management
HRI=

Aalto University, School of Business
Hanken School of Economics

Rl SER @B epy : p

ciol=

Copenhagen Business School

=Y

University of Mannheim, School of
Business

University of Mnster, School of Business
and Economics

WHU - Otto Beisheim School of
Management

o=

University of South Carolina, Darla Moore
School of Business

University of Washington, Michael G. Foster
School of Business

e

Jonkoping International Business School
AQA

University of St. Gallen

o=

Duke University, Fugua School of Business
New York University, Stern School of
Business

University of California, Irvine Merage
School of Business

AH[QI

ESADE Business School

AtE=E

National University of Singapore,

NUS Business School

=

Peking University, Guanghua School of
Management

s2(23)

Chinese University of Hong Kong,
Faculty of Business Administration
FHLICH

University of British Columbia, Sauder
School of Business

oA

IESEG School of Management

Aol

ESADE Business School

University of Navarra, School of Economics
and Business Administration

33(83)

Chinese University of Hong Kong,

Faculty of Business Administration

FHLCE

HEC Montreal

University of Victoria, Peter B. Gustavson
School of Business

York University, Schulich School of
Business

E|

hzljwidol University International College
ZoE2

Nova School of Business and Economics
oA

ESSEC Business School

IESEG School of Management

Paris Dauphine University

=

Aalto University School of Business
Hanken School of Economics

KAl HE e et sl

= 5o

i

=1

=2

WHU - Otto Beisheim School of
Management

University of Miinster, School of Business
and Economics

o=

Claremont McKenna College(CMC)
University of Washington, Michael G. Foster
School of Business

AQA

University of St. Gallen

Aol

ESADE Business School

O|Efz|o}

Politecnico di Milano, School of Industrial
and Information Engineering, School of
Industrial and Information Engineering
o=

Waseda University, School of Commerce
FHLCE

HEC Montreal

University of British Columbia(UBC),
Sauder School of Business

oA

ESSEC Business School
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To become a world class business school based on
outstanding research and education

YSB O|M

Eraitt uSat MEX A3 Soff MIAIY AlZHS XIH
Holxo|n 2 Xl 22| |4

To produce influential and pioneering research and
to develop creative and ethical business leaders with
a global perspective through excellent education

A 7k

Creative Leadership

o . Global
Creativity Integrity Perspective

uS 0|42 S2(0fl0[E|E 2[CHYYLICE 0| 2l SHMS2| 2 Ho=It &2
X

21M17| HMIEE2)
Ato| o (Creativity),

3z2|of|o[E|E 2| & 72|23 (CLC, Creative Leadership Curriculum)g =5t
22|4(Integrity), 222 AlZ}(Global Perspective) Al 7FX| Sti4l 7Hx| ghekeg EEtL|C
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Xtisi Mz T2 (YVIP, Yonsei Venture, Innovation, and Startup Program)g 2%3
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1 A&LCE 20194 HMIAH2 Global Conference, Global CEO Talk, Colloquium, Class
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Talk, SURF 2019 ¢
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Global Conference

112 222 A, HolE 24 J2|31 7|7 A (Game, Analyt-
ics, and Entrepreneurship) € M2 ot M32| YWIP 22E 7
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AlE 2MICXE 7|& 2 283 H| R A T2 A& ol of
off 2rERHD Inside eSports: Games and Data Analytics’ |
2 TIAHE A A M0 M= 010| 2 20| A(Mike Lewis) 0|2

200¢

GIOH|E 2| =+ O3 RO|A W= HiEE CIo

a1|°| £CS0 uraly
Eg2tn2|0t2ECy o= 2|cH FHEE IGAWorks EHIEH EHIEH st=elcl

2|C w42t U SER FeIE X1 EXFHETHCIO)NZE HEXLE
LEM Af2{ief O|2X HiZS ATHAELICE = HIj HM2 ‘Data
Analytics and Entrepreneurship’s FX|£ 2i|0| £(Ray Son)
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Global CEO Talk

AMZE 220194 (7(ofe] Hets o] 2|AE MEIROKRis-  2317| 22 CEO E2 M4 CHo|2 FS XHsI0 HA Ct
to Siilasmaa) 2|&1t CrO| &2 HHXIO|X; £ AXILIOIRI M 0]& O{RI=2016 LI LEXIE HIZ s SH2dat CiSHel 4 o
YA CHo|&(James Dyson) 22 XHSI F A2e] 22 IS0 &7 hatst= Ao = M| USLICEL CHo|& 22 7
CEO £2 TIAMELICE 187| 22E CEO oM 2|AE M2} £E =3 Ip-of| A AIHE QiHsH| 2este A2, 257t 2D
Z0t2|E2 A FHE AE MR 1919 AI4E 84301 dE U= FEHES mefsts A= Eo[Xo| 1 71| QU Yolztn &
TS PALCHUZOlOf| BHEX|A| ACHD ZITH D, OS2 P e IRSLICEL 3| JHUXIES ST #Hatof QlMst Alzlof 2
7|0t2 xHZBH= of| “A2|(Trust) 2t Z=QI2|Al(A Sense of Own-  &FX| @41, ‘WQISo)| OFFESIX| b= = HAIS X|LH0F SiCtn
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SURF 2019

SHll = o| AHd H|AE|H ‘SURF 2019°7F 118 262 EHQk=2] HIE|X| o|F FHFL|E| ‘VRO’EIO] %] 140l YSB(Yonsei
Ol A ZHE| 2| AELICE ASECHSt WIPZL S48t SHM &9 74 School of Business)AtS AT H= 0|2 HE ‘Hjo|E2)
FLIE|‘=E2flo|=2 HWZI0| 7HE[t O]t HIAE[HE TIZIE AEFE  El0] |0|22HH| AN, 2| 7|8 MA|ZE FA 3R E31E ‘Insid-
A HAE[H ‘SR 0A FLS HOF ARE HOZ M2R 7t ers’El0] SURFAS BIQMESLICE 4=4F Elof| A= HM|CH AFCHst
X|ofl CHot M2tS LisD =M HAZ Hefsh| I3t &2 e SE2 S0 580 2I0f| A 1843 2Io] A-Z0| FO{M D, =X
= A2 SEZ YSLICEL SURF20190l= £ 337 Elo] X3 B ST 2 HAEES M HESY, HAMHMIHT | AER
O, 1k} MRAMALE AN MUEl A2 1271 Elo] EAE MX[5t  (WC), HMIEA A™EXIXL XAHREL SO PMEl HEES
0 YUk BEHO| U EXIALE EOfShE QIHIAE AP0 T ZEE HEZ 7|39 HIEZ H|E 140 1S K| ZUttSLICH
SHEHSLICE O] TISHEl 32 m|APol| A 1271 El2| HE T} 0| F ‘SURF 2019’ SMME AAZ & HRFLIEIE MHED M2
Couoquium D WIP HES 2ER(YE, IZANUS ZFL HE, OHIEH 2 JHK| HES Qo =Xots HS 0hE 202 HiA AEIEY
BZ| @4H CHE, HIC|A 2T CFO, BWAZE HMEfE CHEYL 23 7|1 HEAF|= SS9 IE2 ot Al7|7F =)
2019 E27|U2 15226 202|7HX| oA K12 Af2] ZF 20F2| 2FHA 2oItte] MENZ 7|8 AS YEMSLICE MUA % AAIQIIOZ ktofsf 2t Elo| APEAM T EAFMS TIRHALICE  &LCH

= =
Ab= ‘ABIERT SAE

&2 £Hslo] T ASLICE 42 292 Jh2|El 152] 227 (James Choi) F3F SFC SAE 2lot et
oM MER ZUR|E| ZHES XTot= EILP S thEE S5O H2'2 T2 HtE LD, 243 Ho|H M tHE=
AEIEQIS AZISI 2YoHHM 7| 2l 2SS SRUL,CLE  4AF MANHI M2 3127|182 FHIZ shSofA| o/of )
2ot H=ot 162 ZEFY WAL= WS CIH0] QF, M0 R = SEES Mol FAUSLICEL 2RI OFFIBEX CHEE “HIM7HT|
0| E&, ZEX| OO|E| QIHAEHE 1t S J7tel  Efa & 2P |2 ZHotSLIC 2019\ OFX|at 223
MA BAS S 4| HALE MO MUt HMINIIES| A A HAZ IEXHE HEY ClH|0f o2 2R &0l U] 7t
I MEPE FH|E ZH0| O|ROF/SLICE B3] X Tt s T SQ3 A2 A& AZELHEQI0] O 20| £ 1of £70|
=S MAIA2 7{2|0{IHA (Career Path) ZIZ|0 CHEH ARE2 & EUEXIE HA D0lsof ot ZZ=FHELICH

A % dYdH i XA e SIRHS CHE HEAAY MEoteE X 2 SHIT HAMY
I

Fot SFCHAL Hlole Of=FIB &£ X} EfCt Cl#of FlO|=  OilojE|E 2lH

N
Im
re
Im
U
3
o
Z 0
2t
>

Class Talk

SZMO| OfL|HELE FHLE KIREA S8 = UTE T 2 ASLICHL 2IF =X AAZE sithe H| =LA CXRQl I of
O|E RESH= SlA E2 HWE HELSE QE L It 5 H, 014= Predictive Management Group 2|&, 0| A4
oLt AELICE 20190l = A - O|X|2 w2 <MAZE  HMXt C-Lab MIMEX} ST, XK@ OFFIBEX CHE, & Ct
MojLl>, 2 Fe| w40l <CIX|E O M2k 3l 88>, Adiel 35 HE, 3hag AF thE, ART Za|Hz|s/o{222|ot

WO <HIKINT|EE>, MSY W0 <Al FEX SN 21N A1 M2FHR}, 0|$| Y oH=1IBM CHE, S 72 S =L
71 BB~ HiEF wpo <A|HH 7|s EUES 7|E 3> d B, Y2 JotdE, 0ld gR2d tiE, YR AT
SY W0 <HATPHL AL HYUS Aot B 0[0p]>, LI HE, YHF FE FXH2F SZO[AL A BIY tHE S 2
MEa-HER W2 <= FM el HLMd> B8 -HEE 0k TWE7HS0| HOSHo] XA SEHS HIE = A= XH=2
WO <AEIEY FEHI> SO WHF0|M Zalia 50| THE|  ZHO| O] ELICE

Yonsei University School of Business 16 2019 Annual Report




Yonsei University School of Business

THEME 1

KNOWLEDGE
INNOVATION

R|Alo] 418 Hsiet

HNIZY2 SHot MurAl, MBA, 3131 2 TN M 2|3 £70| 1§ TRIUS OfRIstof
Af] 2t 0L SIAIS SHAAIZ|= 2ICIS 246kT YBLICE FOft SRS Al SNZY) s e

TS FSel 722 HS Soll K| Al0| HMS Hota AELICH

18

2019 Annual Report

KNOWLEDGE + INNOVATION

19



THEME 1

yarmiry

2l & oEA0

12J0|Z(YCONS)S A8 EMBA 2] HIRI(BS2E BSR, 24T, Y52, OB, 4T, U3, waiz

29t0|2 =0 A il T2HEQI S =1 o AR A2 OFD| (Yammi) A{H| 2’

EMBA M2{\d, 0|2} F=f AEEY O] EE2Mat Lol E HIS, W2HE S E AVP
M EMBAE= 2t 20f2| METVIE St ZY% 0|22 M| 4Fol| M8t HMZY2 7|& YTol| 2tal0] B ILHL| S s|Yst=sHdSS sl Ct
= &l M2y H2|E3 S 0FHSt USLICE EMBA2ERIO= Z2E LMol Lot SEH ARIEY QRN T2 s 2FSH D USLICEL HY MEfAH +=
M =Xt A0t A2F EMBA T2 0PHol|A Sttt X[Alg ZEAAH S OZ MIAIE EME RiZlste TIZtE ZECist(Aalto University)2| EHI
OtO|L} Oj2f M2k NS 2 WZstn, s SEEMC| HAUS Sl AAZ2 HMAZZIZM(AVP, Aalto Ventures Program)2 CIXFRIR] Ak0f| 7|kt CEkt
MZ2 Hefgfeks T £S5 A2 (Action Learning) =S S €lLICE X 858 Z®E MSstw, 0|12 Sdlf 22 H| =LA HHE 246HH 7|
EMBA8Y| &Y 2|62 ARE2 HM|d S Solf 2ot Mg AI/ENS TS HA 0] YSLICH
HIRFO 2 4Kt MRISH AlCHS| MEHT 7|=2 288t SSH|Q1 o2 2R A& TE 20U E| 8 162UTMK| 357t TIBE olj 2] AEFE R QIEIH AVPO| 5
8l 7| 2L0|ZX(YCONS)E AT, HAMCHSm Zet2lof] UFHESLICL Ol B o HMAE SME(SEH/EFE 12, 8itt/2Y 15, 2= /2 FE 16, SLI%Y/
2 2S5, HH[O|H 24 S| 4t AU J|= 2O0fllM IHE i ¢l FF 15,01FH/Z Y 15)0] HUSLICH PSR TIZIES| AEFE Q] MEHA|
=, MEE 4 = JA| HO[E =EIF Ha 7|gtol2t= g QAL S84 £ O[dShz ZFRE] AR AFXH ZR CIXIQI(User Experience Design), Hl
QI Atst Boto 2 Mot F|, 150 CHE 7|Y¥S0| 7|& KHM|of|2k XISHEH =LA HEZ(Business Modeling), AFEXE ZAHUser Research) & Sdl
At 2| EEX01e] MX| 281t ALK ZHK(of] HEYSLICEL A0|Z=2E= ¢ AH|XtO| B E Ofshtl F 0| S HIF O = AMH| H| =LA AZSH BAS A
MIcHetn SEX|QIgl2|et 25 7|&AHFE Stt Aol Hog HAstRe ofcte 722 s SHUELICL
M, E9| 27 |e™EEAME 2019 WS EA™M 7L TpF|Ql ‘SEH|QI ot OMAE SPHEE2 03] 7 E{Q| SHiS3t ElS 0|20 Al OfO[ElE &7H
L™ A 200N HESMT|Z LIS MAIE HA 7 XFCHAo M Aot YA, 71 S54 T2 TIZIEL| 2|4 2317t HIE2 0|7
HEl= S 71207 200N 2T S XL|0 YSLICLEMBA MRS Solf o] ot CHEet X840| =2 29|7(2H= &g 12{sH, Multicultural
THRES 7|&5, 0P, UIESZ0| @M 2 AUXIE LD Y= 9F0]2  Home-cooking Share AMH|AS 7|2gi&LICH CiFst 2& Q| AlZHE0| T3k
ZEYR 7|8 SEMQ MH[A 200 MET |2 MY AR 7|0 2 SAIE QE[6t ME LR HoM HEZSH= 2y g MSshe ALICH
E 2o JELICH O] B2 Mu|AL| BHAQI DAl A|ARIT} Z=EE0] Ul(User Interface) X UX(User

Yonsei University School of Business

Experience)E CIAIRISH, MH| A9 2F LFut ol O|AK| =Foh= S

KNOWLEDGE + INNOVATION

{ B

3,4Ct=%0| ohUSDt ES 0|F0] IS Al 00| S o7l F4sHE LEHMAZZ IZ(AVP)
5 42|12 Ue|of| A AELEY YEHAIS Of8HidH= KIC-SVR2BD Z2 074

g
1=
6210 S2H AEIEY ol|MIZ{|0|E] Level 390 A{2| QIE14 T2 XnTree-Level 39

Ated OfolElS FAetIELICE OOl = ‘KI&7ts-dat O LE2 D2 E FA|
2 E=HE 7|2oLE, AY7| 471 SHO| HRO|L XS QHIZ0E BE
Sh= AH|AQ1 ‘Skygarden’e| Eed M|t S CHIZ2 Ot0|C|0{7F LIRtELIT

AVPE Mz CHE 2918 il gt B3-S 71 MiA| Z4=2] sdS0| 382
A 71X| 11 OFO|T| 0 S L 2ot =5 T E]0] QOIM THE Li2tel A
S, Lo Zofe M3 XM E TH = AL, XA HES GO £t
A =]

— =
Aol ZHE], ST\ e B F10 wig YEo| 7[=K| S =22 o
A

A2 HE|o|M i R= S 2 AEIEY HM2F, KIC-SVR2BD

20199 GIE A” &7|o E CHE 22 HAOZ, sh=sdAMIE
(Korea Innovation Center) 2|2 '#2| X|20{|A HAISH= R2BD(Research
to Business Development) Z212H0j| HMAES| =2(FF 14) SH44o| ot
AZ|ASLICH 72 15U RE] 82 2UNIX| 3 2

o Alg|=
2 o2

UE
[>
m
|m
e
re
m

b
2
N
I
>
i
nz
02
&
o
[>
m
m
0

= H2|of MEHA| o[, H| =LA
HX| Y=E SO AHEZELR FYEUSLIE

Z2 M2 0= X0 ZelE EX &S TYsIH
SMO0| AX| Al 2ol = 1EE Tt 22E AL Z2A|

Al =, OFO|El 44} HIEL| A BE LRI AEERY 20

18
0z
N
>

[>
U
=
Mo 4o mk

e
rot
=l

0.
o

2019 Annual Report

O L2 2ol F7teh ot B2 LA LS| A 0| AELES HIX|1 19

£ KXol 0f= TlE2| 7|2 =517 | = HELICH KICSVR2BD T2 2

2|2 e ARSI uRSHH HEZ Y 4= ATh= FollM MAIS Sk
o

2 AREYRS B = AMSIAH 2H| 7|97t £ JELICE

AEIEQ| CIF Ml ASMS AY, XnTree-Level 39
20198HAE A2 dist 717101 20204 12 13U E| 22 TUMK| 452t T
£l 22E AEIEY Q&Y XnTree-Level 390 =H2 SHY(
Level 390 213t AEIERIO|| N QIEIM S S3sH= T2 IILICE

T2 T2 HEot AEIEAS HABI0 ADLE AE| OLAE Z2fid, o

A2| T World Smart Cities Forumo|

7|Y HE0IE S5 +dst= Hl
THAR|Of ME{E ABLEY, 7|& 8 A S 2| MK, SNS AHE 0 H|0|X| =
HIX 2y, 23 J|2Ee| HIERIE €7 ,

=]
2 2D, oIEY 2NE2
2! Level 39 F 7|t 2=

7|8t
ePS HQFUELICE 2= “Level 392] AHR-EX O|LX] EXl= 2171 £ofl
o

o
H—
=]
2
kI
=
|
[=]
Hu
1=
Im
)
ot
)
08

21



THEME 1 KNOWLEDGE + INNOVATION

THE U1% | & DO I NG
Fawulls wl o aisil Feomomies

ACRC

siines |

12019 HSBC/HKU Asia Pacific Business Case Competition &7Hel (RHS2E] HiA 3 X| =14, L,
2,3 2H}0[0l| A DI OFl=E} AZ AIZ 1201 M ZLS2 AHK| S Global MBA CHEE

rs&
:u
o
™
+
m
o
o>
o
oF
=

4,5'2%Atete] 23 7|5t ZR0) Cigt B9) =20 20198 1817 et

o
0z
bt

A A3l A 95 AT o)
o]

Rk AN

224 2|C|2AQ] e 7|12 dlie] ARl HSBC/HKU Asia Pacific Business Case Competition2 £ CHz| 42t OFL| Z|2 ZGoSte| MufAl xiehdnt ERPMES| =F0| L R4 =22 MF 2 BIAb= “AR2|of| HIAIXIE SE 4= Qe AR ZS 7HX} S H N
oM AT O| SIS S Chokst a2 CHS|ofl At7Fsto] sHOtCt MEL 7|22 Al SHE7IAS0| ZH[ZH SAHS Solf Ao Li2tE AIHSHALE B7|E ME0l= |0, SSCIet=X[of| AMEls S F5g otot 7 MupoF LIELED QUSLICE  viot o-F KoM= Z5g oot M2 0|7 H ot M= 7|l @4 AlRIE
S =0t ATHE =T QIALICH 20194 62 SOt IO JHA|E "1 =t BAME OFAE|0] QoMo 27 o yo| =ofnt Bl Higs &a += Ol= SHMEC| SI2 X SHEI M| &9 A7 H2hs = Hojct Xl 5 U= 0|221610] IR de| A-lnt SAlof| R2|Li2t 7| S| X&7ts
3| 2019 HSBC/HKU Asia Pacific Business Case Competition0lld Zgjcet =28 S0t 7127} =10 UELICH HMZEE CHEE2 I Zat=20| B @5H9 5= AlCHe| THRCHIS 210] L= 72|23 G20 7tstt JLICh Aghat  oF A% &&0) chot Hatd S MiASte 1S AT SEE o 0 I SLICE
CHEEIALIB/ZAS 15, 242h/A4E 16, ZT$/UIC 17, sta8/ag 17)e = 2F=S 27Moh= = X XH0| S (Java Jive)'S O FE2tE =10, i3 QTS| AT HMZEF0| M= HAPE Sdf FLHQ| Aol FE2s 20193HAE 287 | HACHSHm CHEHIMY OIF - AFS| 20 24+ =202 M
QA2 KIK|SIH, 2 Gl LALSH= gg}g HEQALICH Bt oL |zt uyA= T OHRLIFH A2 Billy Joel®l PianoMan'E =& BeStSmgerAward =0 ol 2H| 7|0f5ta UYELICh HEI9H JH20| 3HO| ZFCHS AulAL Z ol =F0| MEE|0| ZHH e
TAT} K| X DAL SIAS SHM0| A|Q4 WHEXIAS calsl= o S ZOH HIUHS| SHS 20 FRASLICE 2019+ 2¢ %%QEMIM HARRIRIE W2 ST SUM(QE0|M M SO|ErHSt T J0| RS HYSLICEL 2+ =24 S S22 T3 2 0(H
= ojoraLCt $HH, Global MBA SHHEI2 20194 112 Q1= EHIo|of| M E2l Otsl=at 3 13, Xl S{CHA)Q| =20] 20193 AE 1547 | HAICHS i CHEFIM & @ BRAHOHLIX|HE M3 14, K| =14 ZH20]), S54 BiAHR| A M S 15, X =
Ol$H CH3loll= A7t EZASETNSt KISty S2cy, mata ofuicy, sz @ HE(Mahindra War Room) 215 2804 &S (Runner Up)S +EREL L =ZAE SUSIRSLICE AT Bk O QI - AS| B2 2|4 = 1w O|ZEH), ZASH MAHDEE 3 16, X = uls £|Hd) ELUMOZ 0F
Sacrl, FHLICH S2|EIA22H[0I S MA| 24 247) TS0l A 247K ElO] Ch7HE|=Ql QI 7L ofl CFE Li2t £ Elo| 2[F JME mo| oM =2S = YHEXE MEC|0f YHDE JHMOM, 2019 53 shaMAR2|ele] & 2 HEY Hiits R4S, 240 MAts TR{Als SARISLICH
EXSHOM M| HO| O ZIRE FMAZ SHAISIO ASTIX| ZMof RiZsaiaL| = o A2 OHO| MSYLICE A SHECHRI0IM £|R4 =2 UHEMS S48 HSLICHL AZT 2l O BIAfe| =2 ‘& Mol R - AT CHE M| M3t 2HN Hat
C}. 2t 2}RCOlC 22 A 30| Xnist 2xjet EX 7|¢o| Al7} =8 OfplEEt ¥ E2 0fel =2t 0E0] 2F LMo 2HSD = SH|LE AL =2 ‘Supply Base Overlap with Competitors and Its Impact on Financial ~ X|& @& A= =L CH7 |0t HIM7 | FES CHAO 2 Xl A|TIo]
ER|E|QiD OX|at Z2 2t oHEDIo|LtHAIo| CSROY| CHSE Al =RjE| 21X Olw+S SHZSEY| 2lo AlFfet =8 Al BTICH=| =, 2008\ 35 E 212t Performance: Evidence from U.S. Public Firms in Forbes Global 20002  2h= & ZH|4 7+ A7t 2@ E2| 2R Holot gt SHE 5| tHot L=do]|
&L slelo] 24~ CHet MBA SHUE0| Eo{st UELICHL AMEG2 Ofel=2taE AHARLe Z5 7IEt 30l cist St2M g s A A2 FySt, 370l 2 O[Ke STS BEMSIL, Sy HiALe| =2 A1 ZGXtF Azt Hutg Al
OlN| A CHEEIQ| ZIHS RIEMO| Al2l| S24S E6f ChY 2 =3t alzy  2HMOUS %11 20157 E 0] Che|of F7t5ta LSLIEL 29 O|0|E{H]| 0| A(FactSet Supply Chain Relationship, Compustat Funda-  OllA] 2|7 &2t Z-%[2| 2E0] 2ot AF A= 0|=2| S&P 5007|282 T
T}EIQ| IHALICH EO|SEL MAMOMS EISIS DEJ} B T2 cist CH2 & O] A|Z2 ‘Design to Disrupt'2h= FHZE EF HW AlZ0| HE| = mental Annual, Forbes Global 2000)E 7 [Ete 2 21 w3t SEH g Ul HOZ A1 ZAFXIe| ¢I7h Hak Aokl AFEE|= Mt ™K EHBHOE 2
lo| ehe BESIBIA| =2|2 ko] 28D, A20| Hesix| g mjoi= 4 SUICH MBS GMBA B2 VI 7[tte] AfEetE 02 A CIXilS ffet EQ|3 HIo|EE 28l 7101 7| THR Hutol| 0= FYS HEXHCE 2 MotRSLICH 4% MALe| =2 ‘TIX|H 2t} 5Ho|EX| OAE A= 2
AFQISI0f7| CHA| A2 31 AlRIxol H2o| o|0|= mjekiLIC Aajelgs & SZHOIEh= 2Rrol| 1k Tai|LE MtHS2l 12 &2 (Customer Expe- MUCH= O o7t ABLICE & 2Aks AlRIH O|nSS HIZCZ SEE A 212l R 7|2 FOiKtIA £2 M HXIE SS3t= £Y H71E Sl A=A
o| EI20i| O[St ULKSFR0| T AEXOl SEH0| OfL|2} AlAFIS T s 2 riences) MTE 2felf 100% CIX|Eotel e 119} Qs Mokl £2 ttes THRSATHOoZ EME £ QI=EHO|E7I QI 2 Z2 0l A0{E ST CIX|E OBHE S Z|A J7]&0] ZHdh= B 8 S0z Q17 24
St 2o|7|Z 0|BY=r| 0|2{3t M HA| T2 I7}= HrorAL|C} HASLICH o<1 H|O|E{E PHE0| USLICE 0| T3] Z20t 7H| S LUBSIRSLICH

Yonsei University School of Business 22 2019 Annual Report 23



KNOWLEDGE + INNOVATION

THEME 1

SR OBog  ROKWR N PK T U T = o B T s R R oI
2 X oW 0w s T m g Mooy AT T oot G o< O X of I o) =
¥ oS S ® 20 W < 8 oy oL oo o W R s N ol 2 g o i e
mU = W ar RO @@ 37 gy OF <+ U & X0 AU TAgmr g o W K © & o
el § 57 =LH T XKMENRS SNMorFE £ WK T oY
Kk oo T wm oo ol R R0 RO wo Bl 3o wo S or < O 4 m zo o0
Gl Ey mpR mwkoeld SFEpmpRdT gnhu
i S o O RComro uo N R Ho @ o ¥ 3 oous o Bl oo Ul N
™ o m 0 o or U o KI < N jpn of or Wil X 30 © 3 W < do Un o=
C] R z ol e o e R =
z0 K =3 = = 0 g g Vs ogomm My &S
= m_qmo%n_..%s_uﬁgEM_OT%AOMT r+ Kmo s J g & 3 638 & ¢
a3 Bl 5 o oar g5 Koo ui of B 5 R0z O Rlg ot a8+ da o &
RO K o % AN o K woan =< 8l W™ ool B = w2 0 B <
K w%_._._%.q./ué_._u._szolf_.mu._EFula 0 m:mmumﬂATEmXxoanaamww%MoE
= = I W R = RS ooy N u 0 T o< | N m K omo 22 ol
Klo BedEogrpyulghggl = ok O o o m B o ko B
o =0y om Wt XH A S L YT BT 30 Xy oy
IL_.T Waao_womoﬁv.,momx@.w_wo_ye [=] ol R s o KR o Ry O O
5. Bl RE S 2O gy s Bl T Wydomegmwogy wz
.A=_o o M < o M RS Pl mrodu KT X 1o s ol oz W Il K I X0 ooz R} F R o o
= = TR G ) e . 0 Wed BN e Mameihgyo
ol % megeﬂm___mmuwm.om@%.M%E? o 5=_E_ﬁwwoo_,n_uémao_emc%ﬂ
RT o W meMﬂmﬁﬂw_@%a*w:TﬁM% i :+_%W_M5£u%wwwL_ﬁ_w$olv
—_— I w0~ = muo® do N T K EA o = < = MW of — 1o
o B Mmmﬁwmw_&ﬂ/_%zwou,uia%m.& ™ % n_nﬂATw__now%ﬁﬂme_Enoﬁa?E_ﬁ L
B W CorriasBREFUo ol RO »o@-8b 83 8t shs
0 W - Koo w3 BT M OF K oUW AL X0 ey R A I B B - TR S il
< =< e OF- = - T OM ._O— = —
M wr & Rom ogrrrd B H g Ao % S BNR gy pmIdTE RSO K
Rr = uomox|x._w_nwﬁ\2)uo_emo.@ﬁ N o X N H 0 o od ™ K T A0 BN oy Tl o
Rrgo & Moo B T %a o Ko m F B ngldg =000 ryswnxsa
K4 o R s o R o Wl W OGS O T 20 R o0fF R R K M oFm R T 5 5 1o
S W = ol @ o B0 or lUo ® 8 20 w0 % LU R0 O AR R Ow O R ST N o o T o =3
ol & M [ X Mgt o Mo p < ~ o3 or 1o S ol TR ST © R
Ul M gy oy D o =< K O &1 o @ o T " W o & % U OH o
= U Ju un X KX oa 9 = T o B o WoEr %o b O D i
X o © o ok gy X0 RO Fm g X O 4 of T o 0 ou oy X0 H © ol S =
o X2z 1 ROIF S B E = EHhHO 3 s g i
[ 31 M T N 1o KE <F = o g I o5 000 § 51 © o T o
Ro Tom n~admyglyak T &M otz gFRT O® R
X OFT o5 7 Mp AE MY B g oEe S mE &g NofFg Mg R
oo 55 R E YW U ol g i o or o T % on o B 8D 5l i
o_m_“ﬂneﬁﬂmzﬂﬁ.mu_.o_”m._%mﬁé% M- W R K m 00 0oz W N n =
ur ﬂﬂﬁMMﬂ@u%Dﬁxﬂoimo_Eq# Bl Zo X0 B0 my IR BT - N
. EroswaaeIYdE oA W twng S5¥38i%2EFx
® R 3 I o & N ] K Kl T WA X 9o o ol <X g 30
4 SR OE RO Ew TR = <0 = 0R g EEEXIE o0
0 = ﬂﬁuTGWEWNMODLMLﬂ:mE‘M&QOE_E = ¥ Bl X §M+_M_wﬁmﬁ_ao_aﬂﬂi
o RS 802 o oo 38 S 1o 7 2 0 P g Ao b= ==
¥ ok Rlol= 50 @ 03L& kWS oo Frz2% Ffgmwmgfidgy
b o %@.M%%M%%ﬂﬂ%mﬁumﬁﬂmﬁ T = ﬂmir__h& ﬁ@%ﬂﬂwﬂxﬂ@%
T TS L..1._._|AHH.H.A...A.E.E|._HH_AO||_I|_._M Mo.w.o_._._H__.._ EALII .W“HD:.__./M
ot Tl 100 WSt pmBFRE < H no oio 28 BTN 20w F
o N8 BEnai i Bowls e SR @l &z FEhe wFrFoFT e gEe
ok <l o o o3 A il & IS o ™ = 5 & m wr = of N = 55 &5 <
g U LR A - e 25in UcsEwiFioc
x ME w IISNERAGREapiaNs MR w Ibds TR Roossdm
H oo M agelorsRroaRanrlpk Bl # SEaoROEPEHERINS
Tor —_— — ry!| :.._JILI.LnH_”__.._ .m-._mH__.._o_AMu._l .@.ﬂ_ﬂ. —_— ol o_._M_._._.|FMI 8 O = [
ol oS W M:/_m_%AI_.T.rﬂo_Eu_.rm__._ulxe _A.x_ﬂ ki W o M 205 R olE oo
= EH > O MBFuooE ™ W gy L O [o O on B0 = <= X I oer RO M ok ot
El 3 X g ~@m T FmU - i g% Mo 3oy H < Lo TH o Bl B =
Wor WX @ NDOF | =-p ORRMNKs = BN 00 a Mg A RUOL By MM aoom d
i X # NS dyocrpRMEkomhre | R T rhpercHumas sy
= oo ¥ m&uﬂﬁ%xfﬁg_zouml_zulns_o N @ Wﬂg%%%xoﬂé#%@% ajo
=X om o ST o EME N T a8 K mg W Mg g o =<
Bl & oS mw oo <k OF 0 & o) & fo Ro & RO K or oo Fo T %6 T o R M T
or . =
31 E] Bl
~ 2 Ko Ip
TE ® ® = & o
Rl-op R KO o = - =
= oo Bu O R = Ho & Ho Ho
S &l ol Ho &2 R’ K-
Shm HBrEwm Bma = K K
T3 80 KB X g XoFm o [ [
Gl 2ma® 5o T Y T
Lo K . T R 30 LN R T . 1ol .
9hs Tzogr Sd@p 9% g5 5
X o & ..n.AHon_Hnrl ..n.AﬂAIx__‘ < T = 3 =
o gr & o Hl %0 B ol B0 i o T E L
Rlx 0 g A T g @ R0 B om %orz oo
of 2oob RMoRrow0 K MR DK oF O 3
NROE o RK o E R o RO KMo (0]
¢t
‘ v
%M%%#% Mmﬂgﬂmw_
wl ol o[y < .._l.u._ur.G.m_uWo
s ®a = BLw5 G o o
© R0 w5 w0 B B o w s ol
u_Anﬂa [e& EPA_MO_.W_WFO
EdwTE Bl o 33 mH n
pZuwbd IREART
() o
b~ o ¥ =g n 20y
MRETzp Bogr o
ol m_n.w_ﬂeum Bl = Aom MBS
8 I 2 SRy T oW B
oL R T2 L. M T ogE o
= o =z < = o T R <
m_._._ﬁswm_‘u_. o“_oEu_kH_D.H.AI.._LI.
W 9o zr o It o %0 & =}
K or o W x._uun|u_.m~u_.._o|_
S W2 = gz B o = T a0 90 gl oD
i -~ () ol RO RS oy Ko
ho I w R = EH C oou g W02
o R = . c Mt F
W o x = Bl © < O~ 9 = =
S Bl R B £ w82 g K
= :Ho_._._._ i (%) =
O._ﬂu_06...mﬁ_||.._| .Au_Lng....A_.M._..A:._._
puFrzgm IEoL S A
- od I Q <
O~ = =W ER T
I A N SV B =)
W S = wloop o @m o= M o N X
_.;.M .M_H_ ol Tl Bl .- o i =T - |_.AI _A_.o
YT o= 909 Ml -6 w al
R K s E T 5 R e
=< o
oW Lo e W o B
A G N L
RO ol X0 7 G W g O R w0 g Moo
N%Eaﬁc,?mo%mﬁmmol_ﬂ
w8 K0T A X TS ooy ®
ol H OF B I © T o ol WM Hl S

25

Foh= StO[EA| OFAIR2 2

=t
= -

0i| 0 =upE{o|H A=

Q57

o}
[

t

=

="

) =

2019 Annual Report

Of| A B2k Aok

24

Yonsei University School of Business



Yonsei University School of Business

THEME 2

26

2019 Annual Report

INSIGHT + EXPLORATION

INSIGH'T
EXPLORATION

ExHog %} 5].1;]_

3
o2 1—

oy
o2

o
e

HMZB S| Alchet Ao Chigh SE= To| H2{CtAS MEA| BLCt
o
=]

o
=2
25 7|242% (K-Management) 9172} £317|12% 917 5 AlCH 917 OFICHE Mzsn K| Hel =olo|

ro
o

Of2i2 201 OfLIZ} ST P2 O] ARISIOE PAIS SRS 4 QTS oi7 ZalE SQekn YALICE

=T o= 0o

27



THEME 2

A7 ofictS

SN B £ B

L

EHEA 1 YRS BRH Bofn s

I

St AT A= 2019 42 199, AHCSh 1007 71 712l A
UES A EM L 7| SEMEE HESIAELICE =7 | 4E S

Y=ol Chet 3
A =

fof mo of

2
uin
KT
-
N
k=l
A
ot
Ll
pon]
|0
HU
ok
=
A
N
1%
Ral
=
-
kM
10
Ha
rin
Py
V
re
oy
oot
o

— o
<FHTEF2.0>(2|1, YU M) M| Ho| Mo| A= AS LT,

SZMENM 7 Holut R2|Li2t 7| Y S0| EH 2o oy 1t

P
Hlof| Chal ZoH| 2 HESIRL, MEE FE AP LT A=l 2 Ii'd EE0] 0|0}
SLCH ZSst AL E, 0=, &8, Y7, A&t wo SHth 2Rl
w7t EEXE B ohRT | P EEel 24 812 Wets EEJELICE

ZITAE X 128, S [FEE Aol g Moz o] <58t
71U, MmTEtn 2ISL>2 LSS HICE 280 FFATLAE =
S |FE 0l Tt 1A =iThe ste WRo| Ao 2 ‘Sot7|[AFF HEX
A2 YIIHQR TN ELICE OZte| Xl LhE & MEsto] Moz &
Ueto2M ot AFE oM 20t B2 MESA Set7|€dEe 013
£ H5|0, o=t Sote] 2 g ot Eoie MMN 22 MY A
2 J|chELet

Yonsei University School of Business

o =
Ch2019E0= & o5 At2i|e] ZEo| ERISLICE
42 182 JHA|El M|262] ZHO|M= ADLE AE[QF ot=9| T2 FH|
Z oIS 25 ATl 0| LE D, 42 302 22 H272] 2
OlME ARt Eleld ER-I= : 1k, odX, 0|22t =8| 2 AIH|TIOHNVIDIA) &
S& dE{Z2to|= tHEV}, 58 152 H28%] ZHOIM= ‘SREUS H'E
FHZ of2let BEZM|HTL| O|AFY & JI0|AE HEWST ZAYELICE
52 30 M299] X2 HeldS ZE HICIR O3S FH= HMICHE L
BREFEn M3 w4t 63 112 JHE E 302 -2 Q135X|52| ofsh
o 2J0PE FHIZ HAMCHS W FHINSH 0|F7| w47t HHEYSLICE
281710ll= Ml Xt2|e] 0| BRSLICH 102 22 MI313| I M=
CllOIE{Q ZHRIFE : 2RI S sHZM0f| sl MSTHSt W SAHSt A0 »
74 118 52 322 ZHO| M= SKEME G T4 X[ SR IHAX} LY
SHO| AlCH: BM A ap Ard TIPS T2 ZAYELICH 112 192 HI33%]
EH2 ZICS 0|z w7t HHALZ LM “HHOIM AIFQR 1 4%} M
S CX|E ERARH O[S T2, 59| CIX|Y EFHAZD 0| M(Digital
Transformation)2| M| 7HX| S(YF 2|x{s U A8, MZE AL S HZE o

Ao SHE Fof LEASLICE

oC

[

02

= =

28

INSIGHT + EXPLORATION

FEo= 1987A°] 73t
HG 39 g2 A+ 20199 @=<o Fd

st MAAie 1452 828 7o M3t SR £Fo| MNE  OPHETIFSIRET|EAS| O[3t |'GAIES| 7 25 FA|stn Aot
2ol 2017THEE AE - HAE 858 A7 LHS'E 0t |OiCt st Q& O] FasH= O3 sh=X|7t 19879 HiAN 2019 @5Ho| HiEA0l2t=
L|Ct 2019 1317| 2 HS|= MACHSS] HIO|EAO[HAAHTA FROZ 7 FHZ X[t 118 12 JHX| 2| AELICE O ShaX|o| A= 1987 BHAISl &
X g on MAriEnt AGOso| M4 6HO| HHHEES UUHSLICE A1 HES 28 1RSI sitfe] HHE2 o 18IS o=t FH|shete
OlMe MAChe ZHEHE 2N us SEEASI} UES W AXSHE 2 ACHE A0 A0l = ets SHALZ X2 |02 SHA| 2| AELICE
AT W7 202 AEH D MM 20 = FEE IR ME oEE W, A= 02| D2chety StEAIATA AP WLTHOBIER2 £ AL
QO™ MZ S w4 OFE B O|7HE w47t 2H2to| =2 WHE EHE OfEH| 27h:5.189 =XEH £E11 1980 H9lX ol 252 F
U&LICt M2, == AEHZ Qlot 2t 28 IS 245t 0|2 80'ACH eHll 2FHO| Al

2019 2817 | HES|E AEHRA FROZ AACRL AH w4ol 2 Cf 2t HZESH EM3ESLICH 19800 el 252 5. 1822 E] A|ZHE|
S AP UHI O|RELICE A HIY M2 AEO] MR ME 27| W 15189 ZS0| el &5t 27t RIEFolet MF =22 HFEE 22l
o AACH AXSHE X AE W4T IHE 72l HIO|EHE 286t ST AL00f SFO= AAZE QIFN SYUASHY DIEH 42 X[eftn, X=2le
(Repo) AT BAPS FH|Z S5 LHEMD, T HI HMH2 AACHe ZRSHE K@ 2152 259 40| 52 Z0[2tHAM, =2 A S Hl2tE = 2E2
HH7| 4ot AAChs IR M3 ARG w4It AN 242 QStEIAE O 3A| X|X|, °H|EHE X|X| Bt 2§02 2L R0, “X|X|-H|EHN Q52 Xd=
O, Ml Il MIM2 MACHS SEEA TS ZHE] wet AAOS IR 2o, Bt 22 2IEFo I FISHH0|QJICH 1 EMRHELICE
S AT TN 7|0 AZHIPO)O|Z SAl HutoE P E 35w = HHIj 2A|= O|2IXl st=1tstr &l 7|s2strahel W4=7}20CHet 50
HHESLICE OFX[S M2 AECHS R HE HES Wt M S]E Q] BHE D ME:1980-2019 oh=2| viC 2ot AP HIAE B3 |2 &
S JES W4T AZIEEY 22 O ol E 'S FHIZ ot 253 2T} SHELICE O] W= QlekN O 2 FLhs LSt EIAE H|0|E S HIEIS
O|{ & &LICE Z o MEHE 2t Zof, 8742 20CH2t 50CH, 2019 2] 20CH2t 50CHE H| W

2019 Annual Report

S} 80'ACHLE 2010HACHLE 20CH=F 50CH7F RIAET} 71 HE| BN UTh=
Z1E EOLE 802|200 = HHES| 2450 U= EHH, 20100H2] 20

AN
ti= o CHet ol HE 20l= AHo[7t ATt EMELICh

29



THEME 2 INSIGHT + EXPLORATION

(N
01 U Research Special

e
HA787INZ Z2HE9| uF:
718 L 2S0 2E2 2y

“Interorganizational information processing and
the contingency effects of buyer-incurred uncertainty

—

in a supplier’s component development project”, -
International Journal of Production Economics, Vol.210, 169-183. sssssen. "S"eaagossopecee o0e 0o o8 060 OoO0O0OOOQROOORNAETS

oo M - - W e

2019 68, Cist32 gk 11X /g EXI6H O M7|=|HA S ALof] THEX] RSt EAA IH20|Ch 2 ™Th &g 7| 7ol LIEF E2XFES| & of Wais HRLIA|0|M REIS Achet 2Mefst= 2ot SES MEXHOE TYoh= ZHAEMS o
‘Eol gt57|(Dreamliner)2t 22|= 2 787 &2 WWEHo R &4 M2 |=[ACE 7L 7|7k A= =t Q12 SR 7HE 7|2 Nl AYne| ITRMAS]  Zi0] TRSICL 2 =20M= 01E W= 2lAte] 7| 2 afsliof sich 2 7872 XIS E 1 tHE 2
7| 30tHE =let of|o2tn HHERICE 787 237 O|HrstS=o| ZHAL Hat, 3 0|4 O KIM|=| A0, 7L HISE XS oflAte] 2 SxHof| AL 7 M AE| AP R HHESIGIOH, 11O 7| 7|&E 0|01 EEStD US mf, 0| HLBZS=0i| A
= 012 HUALOf|M 7t 2| M 7| B0 = QIR ots B 7879 EX|I™2 LIS ol H{Q! 4002 E2IE A2lot= ATE 7HMRUCE. 787 O|QF RASE AHISOIA LIEHF WES SIEX O 7|5 AR SAIY0| 2245, 8| HE 9F ‘AS5 29| ZeMs 24Xt 0|7t HIZ O|A
7| A0l A oflofEHAALO]| Q2T A HRES HolAle} $izig|A} ZH¢7| 2ol AET} &37|= S3A0]| QIEE|0] 02| mMoflA 2atE O 0|2zt5t| IhA 2 =2 AESHA EIQUCE.  (ECOs)0| RESE, XA Ho MH3f0| £E45,0]  O|Ch E5] 2UA =4 7Ho| 22 ¥= 2|Atet
skt | ol MEFE o= JHekst stay|ct 2l 787 Z(Basic Communication and = 2FS0||x QT x| UojLtn, KE HEIt =20ME AXNIE S HLof &ofst=HH 7| 2ot AS S A Ao SQAW TIKITLEIISICE o HRLIAH0|ME Zetst| /s 382 ATE
2 150t Ao JHLE X ™E T |EE 25 Coordination)2| 5:Z0| FEALEHHE2| SR QldH 28t Sthsh= 20| o| Eof| A ol 7| 0| Rt Cifot EStalMol = S o= XS} AR, TRt At Hhef Aol fofQl ‘Exostar's AX|St= S IT QIX2tE 7153t
Florst 83 7|&9| 22t 22120t 20044 & 2= glolofap= Zio|Ct, HIHSEA| Qoj5iCt 27(0F2013H 0|2 HLUS = TS MAGHD, 0|5 QOISC AR BUE A M SEHKE SSIHY IZHECXNREHE US0T STt 3 2|AHO| AARIS MEHE
QUALOf|A] 787 7HE Al=lS LISERIDERE M| 0124 (FAA)O| #|E BQI ZET8T7|1E LAIMOZE 2T X X[st7| ohA 2= Mol HE K2| Jo| I8 sto] YSSIACL ALSSHX| QUQACHE HS ZiotstH 2 3|Ate| HE
SSAL A EXIE2 B2 V(oo =82 = X|X[5 X|A7 | Aol O|2A| E[RUCH SICh= TS UBSIOXL SILCE AHH R =20 SE|LI2FCHEAQl 2 Aol BHEX| XFSKE A2 i Hlo| £ S22 7| 2t 2AlA &
ZACEMIE G0 S BolH| 26 THof| 5271 7|7f £|Z &2 2E0||M o 2ol 2K FRIEQIC QIZHAZT| AJEE HHHO R HiE ZIOR 7| Me 700 7 || MIE 7HE 2 HSO|LE oAt 2 HESM, 7P Ao M= MEH Helst= A E - 2M|A(Relational Process)oll &2 ACh= Foil =
SBAZRE 7620H2| =35 7|SSIRACH= AFMO|  LE 7879 Z=RI2 3Y otof| 2t43ich= Zdo| Al2lo]  CHE 2T HR 7877|= of oA YA R & He 1 o|et= 7 glo| 3 J|Qdo] AHet 7 AIZ0)| 230 HAFQ| MXES U0tLE AM&SHA|  O|F J|S0{0F BiC
787 S |0f Chigt SALS2| 7[CHE S EZCE. QiCho2{ot HAEOl 2A MA U HE AIFS & IS NS 2 diEE n5ddes= & otHo| SSAME SIIAZICID FESBICEL HY 2SNOR EAZ UL 7|l At2s Z2H

HYT7877|= EUQ[1008 HAE ES0 2|E oA EL21002 S0i| Dote 37| WL HIES Ol LHESH ZAIE DMOlA 22 4= QUTH DAkt 787 A2t ZH0] HAALS| ()& AIM0|D RLIFFE Sk 2010] =11 QUC ZMO| X|H5 A 2HE0|
= NSOl Qo EA=| MR E = EE7|Ch Mot i 7|7t ESt 402 HAMOoR T SR 7877(2f MiFe RS ZHSIY| fI8H 787 7|& At(Technology Novelty)zt (2)EIHSHA| & M XX L{RO| Akt XpITte 2= AIF|E THL &
HAZ MA 2= 25 32 HHISE flel 3% &+ on st Hofst @ st 22 & J[Q Y ZRHA T OFE S At Zup EA 2 Mel= 2 HE @8 (Engineering Change O MS X4 4 loH, 2|2 HHAISI IIELMS
I}EU(Risk-sharing Partners)2 M5t &t87| I EEMZ SAZ ST £ A 722 e 7SOz OFRH 2H17t gloH 28dk= o 2 ders: ECOs), 3)X=%21 X|Al 21 2! OFof Ciet  28110|57|
o| £ PASS AT HARBIL MASI=E SR Che ZHOAM 2 HHAL DRI AME 2 QU= ST EHEUCE T2k O|M7IK| BHOZ Eafit XHM| 2of S2 THLol| &ofet 32 olAte i o LS Al=sl SREHX|D U=
Cho|E ¢ 0|2 2A0| EAE E EE 0|03 EHEQIAIYZ ST BIQiCt 787719] EH|EE LIS Of! HAARH &3 DAL 2H 20| S=AMS Xefstn L TEMAC =2t Zio|ct SH G UIS S
BlZEL 787 SH| SHE 0tS T, o|Ez|ote| Y| SHX|EE HQ 787 JHE TEMEL J|ciet= 2k 7|EXQl AEN XF(Basic Communication and OF7|AIZ == QUCL Of2{ot Mol M 7L T2MEC| 25t Z10| § 2|AR| HE X2 Hzkut 720 7|
L|O} OO{2IE|FH= 7872 &7t SH|QF 4T 12| 2| 23 2EFSHA| TISHE|X| QQICt 2= JHeE @18  Coordination)2| £&'0| L= 2I210|2H= Z{o|C}, HMIEQl 2t 2o o= oAk Hest HE/ o ZHSHO0|2h= WS AT BARE 20|
SEE Aot n MEeic Yol 2XE3Y, 7Rt ol BE IZAES ©I7t AiFE XHE D, B2 Y 372 A R ME Zeo] gl= SR X|AlS 70l 7|0e] MRl AES SohA B HIH0] &2 o] 75t
M7|153Y, DIZHAZSSY2 E2R0|HS| R0t S 2X|7F +AIZ M7 |Z|RACE 3t S L2 2 FMIST o2 71K il 7|2 = loka, i St XA 2 M7 M| LSSl 2Bt HEE S 2E9 £ HMEOoR
of M LINS MRUX| 0 BMOICE OIS & ZE SO Qlol 7Y 2|0 M| HZo| 0|F  oF EA| HAS SIHME EAARL &= S|AL ZHof| 2A5t0{ 0[0f| CHSSH= Z40| HEO|CL OIS 2l RS 7540 =OtX|7| 20, =& THZ ol £od
7\ Mg B0l= EH FESAOPIELEN T OXHAM BEE 2F, E2 2%, 7| XH S| 28 S=o AS0| O|F0{X|X| piteH, ZHIH sliEs = SlAb= 700 7|0 SHEI XA 7|gte ESt Sk e Y A&stn HEs
o SH S FE=2 AL ACL 7|E0= &3 7t AetE|RACE 27(0F 157 o BRIV XIS 2ot ZFO| ML5 HekstA| O|F0X|X| ekt 1, 5 7|de| JHE, ML E5 27 EMAS A0] A P+ |"20|  SICHA w4~ (QIH|0|M TZ)

Yonsei University School of Business

30

2019 Annual Report

31



THEME 2

1
02 U Research Special

slA[=to] HiAloh= el 7=

“Strategic delegation, stock options, and investment hold-up problems”,

Accounting, Organizations, and Society, Vol.71, 1-14.
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“A functional model of workplace envy and job performance:

When do employees capitalize on envy by learning from envied targets?”,

Academy of Management Journal, Vol.62, 1085-1110.
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