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part 2.
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SOCIAL ENGAGEMENT NEWS HIGHLIGHTS
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YONSEI UNIVERSITY SCHOOL OF BUSINESS

SOCIAL ENGAGEMENT NEWS HIGHLIGHTS
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7|9 20N Hst0, sHl F 2 TIME| = Al 2H| SiEtEEolct
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SOCIAL ENGAGEMENT NEWS HIGHLIGHTS

2t2stA| 2l(M27E) 2|7k El(MEiET A& ZRI0HS XHME)

LA 17), ZHS(FE 18), TS 16), ES(ZY 19 Ul Fo|  OIXINFS 20, YEH(FE 20), HR(ZY 20) M BO=Z S0z 7Y
S0 THE ‘SHIKAY Y2 MHET AIHZROIRRNIMEI Bi2fot ‘2H2R B2 MU TEI B21510) ZDHA] S0l izt Bz
Of JH5{XI% MRS MZ2 AZIOIA 2AB101, MRS HHSAIZ £ QI 2 SR UIEYT DYS £, 57,
2iejoloiA DUS HIABIHCE.

USET-CILab
undergraduate Sustainability Engagement Training-
Community Innovation Lab
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YSB GLOBAL NEWS HIGHLIGHTS

GLOBAL

1 ZE The Econimist M|7| 100CH MBA

BN BT EZOSH 22 MBA U /Y MH

YONSEI UNIVERS | gAYl KoXol Bulo Nol - NVEY |} ) 55

2 Times Higher Education(THE) MIAICHE} g2 1o}
M7 309 & =LY 19| H2

3 QS(Quacquarelli Symonds) 22 CHsHms}
6THA| A5510], ALH X1 &2 799

4 Global MBA H|CHH 29| HE & CDC X|2l =217

5 Global Incoming Program & Global Outgoing Program
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YSB GLOBAL NEWS HIGHLIGHTS

AN BSH2CHeE S22 MBA,

& The Econimist M[#| 100cH MBA =L f M

Mgt &F
Economist) A|A|
dUo| O|ES =

SH

HO
2
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# 222 MBAJt &= 0|Z-0(A
100cH ZEHY MBA AZI0lIM 819(=2, SLA CHSH & &7
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>
)
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Ot
=

AN =2 MBA IFH2 1998 ZLi| £|Z2 JHHE Fo| T& Full time
MBA 2HHOICE. “Learn Business the Global Way, Lead Business the Asian
Way’2te 7HK|E 7HX| 1, 22 ARG =0f| She 72|21t OfA|oF 2t I
K ZUXE ZoeRACt. ok ZNUMEE Sot MENQ ZH 27
2 ®MSstuUCt. o2t &7 0]= Washington University Olin Business
School & 0|2 IIT(Illinois Institute of Technology)2t E4-28t¢| ZTZIWS
2ot JACH, Bz B TUMSHY, QT HBN S S MAE ~F9 F

o AN I=} S S = T
St Sntel 22 oS Snlig o =olct.

AN ZETZCHEI0| EE1Int THEE] MBA 25 0|2 0|AES} IO

USRIz} AEIBHE M 1000 MBAOH ZIEIICE Ol nichelm 2
FSCHB12I0] 2k Chet 5 SUBHCE,

Times Higher Education(THE) MIAICHEt

YONSEI University
) RANKED =30t

gth

Industry,
Innovationd
Infrastructure

13“1

Decent work &
Economie
Growth

74t

Peace, Justice
& Strong
Institutions

37th

Partnesships
for the Goals

IMPACT
RANKINGS 2021
DNIED

39

ofskad Iy}

o= o

M| 30% & =L 191 3

HM(CHe w7t H=o| 22 CHEHE 7 |2 Times Higher Education(THE)
O] LH 5t 2021 MAICHE} FeAE 7 Himpact Rankings 2021)01|1 A1 M|7| 309,
=L 19/0f SRACL

THE S h= 2019 XS AR S Al HME S0 UCH THE=
2015 UNOf|IA &olst 177 X[ IHs 2 H(Sustainable Development
Goals, SDGs)oll it CHeto| fghs 37 (AT, SAL M) HEstn,
Ofoi| Ciet Ol HEE 1 HWIHK| 2 A5 QT
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YSB GLOBAL NEWS HIGHLIGHTS

QS(Quacquarelli Symonds) 22 CHstL 7}

6THA| &Solid,

HAMICHEt w7t 20219 68 9 YWHS, F=2o 2 EY heHEI|
QS(Quacquarelli Symonds)oflA| 792I0i| SRtCt.

-

Oli= XIHsH 8591011M 6| &5 A2 JHIHE HSMIE 20| Hof 2|
1 =915 7ISUCL I FQ tigtSel &9l7F M| st2fet 7H2H| o2
M2 HS oln|ATh= Yot

FELHOZ Q% 22t KoM LMY DEO| X[olet HACR 27|18 25
Stal et Siilg Solf /715 7|22 HesHH IAETZLE ACHE EH[SH=
OITHE 7| YL ACE X|'tslf A2 1354 StoL FI2|ot AR E ekt A9
EXE H|IFoZ Mustn =X} Mz (Excellence), £2|2F 4 4I(Innovation),
SZ1 #4M(Engagement)0|2h= M| 7HX| A JHXIE M&sta QICt o=
SH| FAIZ X SAA 2|0 M, 0[]z R2H20f K|, o7t Z2HH st
Sol| ASMIE 0[o{Z oI Fo|Ck

Global MBA H|CH{H 229]

ol |0 =

2l 79%

WORLD
UNIVERSITY
RANKINGS

HXM & CDC K|l mz= =24

ZZHLMIE|(CDC)= 20215 128! 125E] 327HX|, Global MBA St
MES ChAIO HITHR ol m2 T 111 H2l0] X, 0j2ik 2
2| S XIYFCE 202150 = AAIZE OOMOE okt EISHE|Q
Cf. Z2020| SRE ¥, SYS2 45H(5H Bl 52 UEES 2
XL

40

2
|

* Career Development Center(CDC)
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EDHEC Global Manager Certificate
Program

matA

EDHEC Business School,
2021.3.2.~6.18. 279)

K| HH D wershd © MBA

IT2A
==

ESSEC Business School

I2tA
==

IESEG School of Management

George-August-University, Faculty of
Business and Economics

=2

University of Tubingen, Faculty of
Economics and Social Sciences

=2

University of Gothenburg

Cll=E=)

Erasmus University, Rotterdam School
of Management

GLOBAL PROGRAM

Global Incoming Program

EEZH|L|o}
University of Ljubljana, School of
Economics and Business

mzte

Aalto University, School of Business
U=t

Keio University, Keio Business School
HAIZ

IPADE Business School

B

CEIBS (China Europe International
Business School)

Rl @ askt: ot

matA

ESSEC Business School

=Y

WHU - Otto Beisheim School of
Management

=Y

University of Muenster, School of
Business and Economics

=Y
University of Mannheim, School of
Business

diot=2
Copenhagen Business School

Q
U=

Doshisha University, Facutly of
Commerce

Aol
ESADE School of Business

ES ]

University of Navarra, School of

Economics and Business Administration

A9

Jonkoping University, Business School
mzte

Aalto University, School of Business
mE

Hanken School of Economics

Global Outgoing Program

AQA

University of St. Gallen

==
35S

Chinese University of Hong Kong

Eli=
National Taiwan University, College of
Management

MBA GFT(Global Field Trip)
* DRLHOZ Qle ™ 0| T

MBA GET(Global Experience Trip)
* TZLH92 Qlo M O|xIH

8tE uGET(undergraduate Global
Experience Team project)
7|1Z7b8l 2 :2021.7.5~7.30 (20H)

Hof 71 (712 ot A, et Yst=

HEH HIXLIAZHH A, £

g2 2ot 2

&5 uSET(undergraduate
Sustainability Engagement Training)

N

|7F 3 7#2:2022.1.3~1.28 (11%)

ol 714012 - MHEE, MO At
S| ZM|OFSAHAIME, O ET 2|55t

E13

20} =2

0
HO

41

i

=h

XH| ™

i}

:MBA

e
New York University, Stern School of
Business

e
Duke University, Fuqua School of
Business

o=
University of North Carolina, Chapel Hill

E

University of California, Irvine
e

CEIBS (China Europe International
Business School)

Ko SYw mEhshd: st

FHLtCE

University of British Columbia, Sauder
School of Business

=Y

University of Mannheim, School of
Business

mata

ESSEC Business School

2021 ANNUAL REPORT
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2| RS St SEAIEE E.”HI U SES0 QXFEIOHH stefst,

0|2t EAL HI34F7| F=24

o

olptEnIFet2 S| HAIY S| (2 & MSEt HAICH EX)2
2021 63 92 2% 2| HAICH O[3HE SHollM

TRLH LY oL 2l 0] ' HTOf= 2|4 QI2ITHEM
YAX|ES HXs| Z40HH QHHSHA FIMEIUSLICE

20224 23, A1)l 29

20224 22 159, ﬁHIEHﬁ.’ ZEchEolA
2281 MIQIMES ChtOR B8]} RIS LI
ZIost S HfALH|E (BleON)— ZOOMRE $ZAIHEE
T4, T3, S0t
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Tiger, Team Most Likely to Cry if We Don't Win This Competition,
Alcoholics Un-anonymous, Fortune tellers(AF=ZEX}),
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YSB INDEX

HMchetw ZEoiet =2AM &X

+ Optimal contract for asset trades: Collateralizing
or selling?, Journal of Financial Markets, 567, 2021.11

+ Adverse selection and costly information acquisi-
tion in asset markets, Journal of Mathematical Eco-
nomics, 97#,2021.12

Je

=
TGO'

+ The Role of Standardisation Initiatives in Local
Industrial Development: The Chinese Ginseng Experi-
ence, GLOBAL ECONOMIC REVIEW, 50#, 3=, 2021.02

1AS:
7ﬂ°?—

&

+ How do Virtual Badges Incentivize Voluntary
Contributions to Online Communities, Information &
Management, 58# 5%, 2021.07

&

xRy

+ Variety-seeking, learning and performance, PLOS
ONE, 163, 2021.03

ceg

+ Translating Corporate Social Responsibility into
Action: A Social Learning Perspective, Journal of
Business Ethics, 171 4%, 2021.07

+ University Students’ Perception of Transfor-
mational Leadership of the University President in
Korea: The Role of Students’ Personality, Affect, and
Affective Commitment to the University, Internation-
al Journal of Learning, Teaching, and Educational
Research, 20%, 15, 2021.01

253
Corporate sustainability and the market pricing
of accounting numbers, Corporate Social Respon-
sibility and Environmental Management, 283 3%,
2021.05

+ Do affective reactions to sustainability perfor-
mance unintendedly influence lending decisinos?,
Corporate Social Resonsibility and Environmental
Management, 283 6%,2021.11

g

« Internal workforce, symbolism and licensed prod-
ucts: 17th Asian Games, Emerald Emerging Markets
Case Studies, 11# 1%, 2021.03

soe

+ Environmental Multi-dimensionality and Staff
Localization in Multinational Enterprises : The Case

of Korean Firms, Canadian Journal of Administrative
Sciences, 383 1%,2021.03

e

1z

+ A Comment on the Practice of the Arellano-Bond/
Blundell-Bond Generalized Method of Moments Esti-
mator in IS Research, Communications of the Associ-
ation for Information Systems, 483, 2021.05

Ik

4

+ Related party transaction and income smoothing
: new evidence from Korea, Asia-Pacific Journal of
Accounting & Economics, 28% 25, 2021

k>

e
+ Accurately or accidentally? Recommendation

agent and search experience in over-the-top (OTT)
services, Internet Research, 313 2%, 2021.03

iy

+ When do firms invest in R&D? Two types of per-
formance feedback and organizational search in the
Korean shipbuilding Industry, Asian Business & Man-
agement, 20¥ 5%, 2021.11

s

=

+ Why Does Equity Capital Flow out of High Tobin’s q
Industries?, REVIEW OF FINANCIAL STUDIES, 34# 4%,
2021.09

=hg]

+ The Impact of Uniform Pricing Regulations on
Incentives to Generate and Disclose Accounting Infor-
mation, MANAGEMENT SCIENCE, 67# 3%,2021.03

+ Information Disclosure Policy and Its Implications:
Ratcheting in Supply Chains, Journal of Marketing
Research, 2021.12

o)7|¥

+ Why Victimized Employees Become Less Engaged
at Work: An Integrated Model for Testing the Mediat-
ing Role of Sleep Quality, International Journal of En-
vironmental Research and Pulic Health, 18, 2021.08

+ Workplace Envy, Annual Review of Organizational
Psychology and Organizational Behavior, 8#,2021.01

e

+ What motivates people to be materialistic? Devel-
oping a measure of materialism motives, JOURNAL
OF CONSUMER BEHAVIOUR, 20 3=, 2021.05

+ A Preregistered Study of the Effect of Shopping
Satisfaction during Leisure Travel on Satisfaction with

44

Life Overall: The Mitigating Role of Financial Concerns,
JOURNAL OF TRAVEL RESEARCH, 60# 3%, 2021.03

+ The Dual Model of Materialism: Success versus
Happiness Materialism on Present and Future Life Sat-
isfaction, APPLIED RESEARCH IN QUALITY OF LIFE, 16
#1355, 2021.02

o|F
+ The Dynamics of Organizational Reputation and

Status: Momentum and Volatility, Management Deci-
sion, 59 103, 2021.10

+ Remembering James March, Management and
Organization Review, 17# 4%, 2021.01

+ Learning from Alliance Membership: An Empirical
Study of Learning from the Failure of Their Alliance
Members, Liability and Environmentally Sustainable
Airline, SUSTAINABILITY, 13 21%,2021.10

+ Reputation Incongruence and the Preference of
Stakeholder: Case of MBA Rankings, 11# 15, 2021.01

o|lxl2

+ Information Asymmetry, Mispricing, and security
Issuance, Journal of Finance, 763 6=, 2021.12

oz

+ An Empirical Investigation of Customer Loyalty in
Chinese Smartphone Markets with Large-Scale Data:
Apple, Samsung, and Xiaomi Cases, 899 AISC, 2021.09

ol

+ The Association between Human Resource In-
vestment in IT Controls over Financial Reporting
and Investment Efficiency, International Journal of
Accounting Information Systems, 433, 2021.12

AHa

+ Ways to win : strategic choices, institutions and
performance in sub-Saharan Africa, Multinational
Business Review, 293 3%, 2021.07

|t

+ Granularity of Corporate Debt, Journal of Finan-
cial and Quantitative Analysis, Vol.56, No.4, 2021.06

+ Mutual fund flows and fluctuations in credit and
business cycles, JOURNAL OF FINANCIAL ECONOM-
ICS, 1397, 2021.01

B peL

+ Understanding digital consumer's well-being in
Asia: The moderating roles of digital natives and pri-
vacy concerns, Journal of Consumer Affairs, 55 4%,
2121.12



+ Channel stickiness in the shopping journey for
electronics: Evidence from China and South Korea,
JOURNAL OF BUSINESS RESEARCH, 130%™, 2021.06

+ Buyer-Supplier Matching in Online B2B Market-
place: An Empirical Study of Small- and Medium-Sized
Enterprises (SMEs), INDUSTRIAL MARKETING MAN-
AGEMENT, 93#,2021.02

+ Who Are the Multichannel Shoppers and How Can
Retailers Use Them? Evidence from the French Appar-
el Industry, ASIA PACIFIC JOURNAL OF MARKETING
AND LOGISTICS, 33# 1=, 2021.01

g
ok

™

+ Short sales restrictions and market quality : Evi-
dence from Korea, Journal of Behavioral and Experi-
mental Finance, 30%, 2021.06

S{CHA]

+ The dark side of supply chain digitalisation: suppli-
er-perceived digital capability asymmetry, buyer op-
portunism and governance, INTERNATIONAL JOUR-
NAL OF OPERATIONS & PRODUCTION MANAGEMENT,
413 7%, 2021.07

Andres Guiral

- Corporate sustainability and the market pricing of
accounting numbers, Corporate Social Responsibility
and Environmental Management, 283 3=, 2021.05

+Do affective reactions to sustainability performance
unintendedly influence lending decisinos?, Corporate
Social Resonsibility and Environmental Management,
287 62,2021.11

Fabian Froese

+ The influence of expatriate cultural intelligence on
organizational embeddedness and knowledge shar-
ing : The moderating effects of host country context,
Journal of International Business Studies, 52 3%,
2021.04

+ One way or another? An international comparison
of expatriate performance management in multina-
tional companies, Human Resource Management, 60
#5%,2021.09

- Best of both worlds: How embeddedness fit in the
host unit and the headquarters improve repatriate
knowledge transfer, Journal of International Business
Studies, 52 7%, 2021.09

+ Approaches to Standards Cooperation with ASE-
AN and the Relevance to Aid for Trade, OFE{H T, 28
3%,2021.01

+ The Effects of Political Ties on the Corporate So-
cial Responsibility (CSR) Performance in China, Zg At
o736 15, 2021.02

2stofl OjXlE ek 42 Melws A
ZYHT 583 25, 2021.06

$,2121.12

- 427|GDPEIIE
Nt 24, st

Hidst TEZZ|Q MY BIHo| EXt
3|X|, 467 25,2021.05
AAx
< MH|A 3|8 ZEMT 3|8 Hate | Aol EHE SY
|

AlZHOIXlE S, oAIE S

AxA

+ Organizational Evolution Under Endogenously
Dynamic Selection Environment, HM A, 582 3
$,2021.10

o
zne

* 2030MIcH ZHRIEXERe| ZHE Al EXIE
of AL At 2[=E 24 7|He] 38 MR 2
CIXtQ! A1, 163 3%, 2021.09

© Al ZEO{EHIO|XO| K& A8 9= 5
Y A2 27 8 HF, CIXE AR XS =2 X

$,2021.03

21

FA-i ¥y
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10

- E| KA
=2X], 263 12

45

- 1tE W= ciet X E
He E 583 1%,2021.02

AR HEYS #HE S

Eeg

+ TR JEoM HRUEEe oY WiteE: 2
gael ﬁ-‘r‘,xlél%i%'ﬁ-‘rl, 2# 1%, 2021.03
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=T

+ KOSPI 200 78&5 HE T2 7| SAIYEY Hat
Off CHSH AL, 37| - MR 2t ZhAF A, 637 12, 2021.03

+ SE AEEE XYH e E=a, MRt o AIF
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